unugsiaudneuialulniiuiidiuaunds sunauios Smiameysys
alg995u Yrun?
Retrieved 12-07-2024;
Revised 17-08-2024
Accepted 28-08-2024;

UNANED

s

av Jao =2 a Y a @ = L d o %
n193eldingUszasdiiie (1) AnwingAnssuvesdlduinisdneuialuluaiiufisiuauiie
gnaiiles Jandamesys (2) Anvladendwadenisandulafenlduinisdneviavelduinisiy
waRUARUau e gnailes Fmiamasys wag (3) aviunugsnasudneuialuniuiidiuaun s
gnawled Jmdamysys andun1siTedausunn Ingidnsuuaiiegrawuuniatugil (Stratified
Sampling) wuuN&ndau (Proportionate Sampling) 91U2U 337 AU Im@"nmmmngm Taro
Yamane @414 Google Form luni1siiuteya laeimuaainnuideduiosas 95 uagszauaInIy
AaIALATOU Seuar 5 BallAsienideyanigadfdanssau taun aud Sevar Anady wavdiu
= a o v o v a Y o @ = o
Wesuuinnsgiu ian1sideusznaunie (1) deyanunginssulduinistneuina 24 4alus sy
AuEzAIN 590157 JUkuuesesdnduuulanld 1dusnig 2 asvauani ¥aaian 18.01 - 21.00 u.
Tutuans TudnsnAuinig 30 vm $3nfudenues wumelun1sil Application Tiusnis dawlvg
8 v v 1 Y a a & v a %% a Y o Ao ' Y a
Inreauesar iwglduinsiadedi (2) nanisinsgrideyanenuiadeninasenislduinig

a

(@ Ps) suumslaeglduinisuiuaununmuessnsdneuialunan sudasiarusnisyldusnisiv

=

Anuddgyiunsithesawdsdimavegiataau auteamglduinisianudidgluiuaniu
usnsindniinende vve Indanuivinanu wagaunisduasunisnainaglduinisaeenisivilae

Social Media 19U Facebook, Line (3) §5A99eldiRuamuisuiy 2 a1uum dsveghunu lunan 1 U

AdAny: S1udnauia neAnssuveliuIns msdndulalduinig

UFTANUNAIU: UNAIIUIY

dain! Tsaususvaemasundy Wiy
iog): 35/9 %./30UU 23 QUU NYTNYL A.1UBIN 0.9 2.U58RIuATIus 77110

Bua: natthawat.khu@rmutr.ac.th



52 | M385@INEINITWAZNITINNITIINELTY U 3 avduhl 2

Business Plan of Laundry Shop in Nawong Subdistrict

Mueang District Phetchaburi
Natthawat Khamkhao!
Abstract
The purposes of this research were to: (1) study the laundry customer’s behavior in
Nawung subdistrict, Mueng district, Phetchaburi province. (2) study the factors that effect to
make a decision using of laundry customer in Nawung subdistrict, Mueng district, Phetchaburi
province. (3) make a laundry’s business plan in Nawung subdistrict, Mueng district,
Phetchaburi province. This quantitative research are 337 people that is conducted by
stratified sampling and proportionate sampling. This is computed by Taro Yamane’s formula
and use Google Form to compile the data. The reliability statistics is specified 95 percentages
and the error scale is specified 5 percentages that is analyzed the data by descriptive statistic
are as follows; frequency, percentage, average and standard deviation. The results are as
follows. (1) The behavior information that they use laundry service 24 hours, they think that
comfortably and fast to use any kinds of washing machine. They use laundry service twice a
week, the time is 6.00 to 9.00 p.m. on Saturday. The service charge is 30 baths. They are
known about laundry by themselves and they agree to have the application to service. They
almost iron by themselves and never use the iron clothes service. (2) The analysis result
information are about the service factors (4PS) in service, the customer focus on the laundry
quality. The service charge, customer focus on showing the price card. The service factor,
customer focus on service place nearly the dormitory or work place. The marketing factor,
customer need to promote by using social media such as Facebook and Line. (3) The

investment in this business starts at 2 million. The outcome pay back investments in 1 years.
Keywords: Laundry, customer’s behavior, decision of service.

Type of Article: Research Article
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