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Abstract

This research aims to 1) To analyze the current situation regarding the distribution channel
elements of Ban Nguaba Silk and Cotton Weaving Group 2) To study the differences in
demographic characteristics the distribution channel elements of Ban Nguaba Sitk and Cotton
Weaving Group and 3) To develop distribution channel elements of Ban Nguaba Silk and Cotton
Weaving Group, Tambon Nguaba, Amphoe Wapi Pathum, Maha Sarakham Province. The research
methodology was Mixed Method Research Design. The tools used for data collection were
interview forms and questionnaires. The findings were as follows: 1) The group does not have
online, it will reduce sales channels. because it is not sold at the sales booth.2) The overall level
of entrepreneurs of Ban Nguaba Silk and Cotton Weaving Group was at the high level (X= 4.43,
SD = 0.63), Entrepreneurs with gender, status, education level and monthly income are different.
There are opinions about the distribution channel elements of Ban Nguaba Silk and Cotton
Weaving Group no different at a level of statistical significance of .05. For entrepreneurs with
different ages. There are opinions about the distribution channel elements of Ban Nguaba Silk
and Cotton Weaving Group different at a level of statistical significance of .05 and 3) The group

should have more variety of payment methods available, such as True money wallet.
Keywords: Distribution Channel Elements
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wAn o faumedduaaunssiiasisgna sutadaduresmilunisasiuansaunafifoslosazmng
PaRfuUgIAY (F3ua WuT3, 2552) 909M9n1InaIn (Marketing Channel) w3 Yosvnanisdnd e
(Channel of Distribution) #o 138 wIgUselorun1siduauazuinislaledsylosuniouslan nns

o a

ﬂ’]L‘u‘uﬁQﬂi‘iﬂJlef'J\‘i’eJ\‘iﬂﬂiﬂ’]‘&JiULLﬁ%ﬂ’]‘&JuaﬂLﬁEJ‘LT’]%UW]LLﬁS‘U%ﬂ’]31‘U(5]EJ‘Uﬁua\‘iﬂ’mﬂﬁlax‘iﬂ’]ﬂmiiﬂ‘ﬂ@\‘i

WNER mﬂmmlumﬂﬂiﬁimm,a ﬂﬁ@‘tﬂ:.ﬂﬂUiIﬂﬂ‘U@ﬂNUiIﬂﬂl@VluL’Ja’l (right time) Tuanufifiana

=3

iy
Y
A5

ABINS (rlght place) 1uﬂimmwaﬂmmaqms (right quantity) LLaﬂuimumumum (least cost) (§AThU

Qmsmmmm, 2550)

[

szawmﬂ’]ii)’mﬁfﬂww}mﬂum‘%mﬁaﬁ’mmmamimm@ﬁﬁﬁuﬂﬂﬂ%U%Imimsmu@f'mmqwm

o

N3RA1A BeUsznoUMEAUNAIN InsEeNanmanstudinmeninuazantunisiuhilale Gnia suSes

Na, 2549) dunvzgnasduaiduainynianiudenunarndunenqly aunatsdadulainduy nd

v £ a

audAuduesnsds Hameyuanuazyuilaa (598nA Tanmna, 2547) Sudunioluiiaznosdivemis
NIAANG 5’1@"'1@1%5@&3&%{%’1Lﬁagumﬁ'mau fnoufie “Sudu” yaussveesdnsdanisemis
msnaaiteriunisihaunlusmungluntugna uunsssnisaenssderiduromsnisnaingeamis
wilamiloutu wnazlilafiesans waeau antu vieyanauvie wndunssuiunislasnsan

nanlugagnan (@igns weanssadad, 2547) MsdndmueduladvdAyneainusgsenvedsianis

Y

2 e

e e

HUTMTYINNIRTRUIRER SN MTaUIN1sladennaeIiuauneIN1sveIgnAdnIsimuAsIAlIens
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LazanuNNgnAmeIn1ste lnen1siigsnanesdnreaniaielvndndunaingudnasisly Sgnanla
! £ a 4 °o < ¥ a a o ‘daa Y o
UM IEAY (AUSY1 AINT, 2545) gnaniusvauaudniala wendniindndunnatinunmuaies
MBI ITATIMUIENANE ozlszfinTuningnainaunen1sasde winduluausamaela dufe
a ! v oy ! o o o ! aa a a ¥ o = W s
nmsaydelenasesluunlvedy 1519190a11l031 Msdedmueniuszaniamaznesdieinguszase
vanddgyAe duat gnan Lazalyaney T8 (SUITI WASEITIM UazAE, 2544) N1SINTRILLAE
Wgwdoluniswaniasunisiaiasnisvieduainsgludagiululandaisaiousioanitu unozd
a a A o = a 4 9%y o ¥ a 4 o v o ' ' Y a
nandnauiuiieilluanidsuduiundislv@eduniwasuinisdu dalunsdndvuisaznelniin
Usgloguuniia 2 dhefeviandowaryvie anlufiandumenisnainnuieivessiiinaydenineins

Lz lun1suaNUAEUAUA10819MN (@A1AI9 15839535Y, 2543)

4.3 99AUSZNAUVBIVRINIINTINT MUY Tundvnsuatemulalespusenauvesaninaine Ul

A15199 1 99AUTZNBUTOINNNITININNUIY

. 29AUTZNAUYDINIINITINTNUNE
an o 4w
. Yo-ena (W.A.) YONUIED al |l @l | v o] ~]|
nu £ | £ | c| c| €| €| €| <
vl vluvl Ul Ul Ul U
RileGIFNERNT .
1 MANNIIAAN v |V |V v | v
(2556)
LAIENYAL YYD -
2 MsuImINeaIn | v | v | vV | vV |V | vV |V
(2553)
GEHERGINEN .
3 N3IANISNISAEN | v | vV | Vv v
(2552)
AU AMSAUINTA | NITUTMITVOY
4 o vivi v v iv|v
(2550) NATININUNY
RIleGIRNERNT .
5 MANNIIAAN v v |V v | v
(2549)
JIANA IAUA NSUIMTYD
6 o viviviviv|iv]|v|v
(2547) NNNTINTNUY
AIONT NaANTI .
[ NANNISAAN v | v |V v
fia (2547)
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. 29AUIENAUYRINIINTINT MUY
a o o oo
Yo-ana (W.A.) yantledo al gl ol ag| vl ol ~| ©
Ay < < e c c c e e
vl Vil Ul Ul LUl ULU|U
AUTYT PIOND -
8 NSUIMINTAAA v | v v | v
(2545)
SUITIU UANAITTO R
9 N1SUIMINITRNAA vi|v|v
(2544)
gA1A29 1509335 .
10 MANNITAAIN v v
(2543)
deyanwal
Ch 1 sausiuveyaansauna  Ch 2 #ua3UN19NTAAN Ch 3 13531919389
Ch 4 M3USMIAEe Ch 5 99a35RUWNUKATUSIIIANUELS
Ch 6 Sun1seANLEeS Ch 7 M5dnasdua Ch 8 Sudseiiu

asulan somnen1sdnsmune fesausenouded 1. ’Lﬁ%@gamqmimm@ (Provides market)
2. AARZIUAINLABINISTBIMAA (Forecast Demand) 3. mﬂﬂmémﬁmsﬁmuéﬁm (Selling Product) 4.
dnasUN1sRANRlANERS N (Promotion Producer’s) 5. iudnwnansiam (Stores Products) 6. 1
AUIBLNEENIINTRY (Provides Financing) 7. %aawamémmﬁugﬁa (Negotiates with Buyers) 8.

WIYUUWUIANULEFLIIRHER (Shares Risks)

4.4 NTDULUIANIIUIIY

MsAnwiseadsl gﬁﬁ’ﬂlgﬁﬂmmmmsmmiu lonans wazaATeiiieavesiueinUszney
FOINNNTTAT MUY Lﬁammuaaﬁmmgﬁ'Lﬁ'mﬁzjuaﬁuﬁ'aaﬁ%ﬁﬂmﬂgﬂwam Imaaﬁmmgﬁlﬁm%q
Fu p9rUTENOUTDININTIAT MUY Tnefidiudsynaudad gﬂumﬂﬁ%yja (Information) AMUN13

d9.@31un150a1m (Promotion) ATUN15L959178383 (Negotiation) A1UN15d3%adUA1 (Ordering) AU
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N33u (Financing) AUANSUAT5¥ATS 1Eeese (Risk Taking) munsimdeusnaaiiduaIves (Moving

ownership) ka¥AIUNI5Y15¢EY (Payment)
HIT8F9LAUILLIAAIINNITNUMIUITIUNTIN 1BNATT UasUITETALIVET FINATT VAU 37

[y [

Wonledaz A nuadunIauLLIAAYDINITINE AILARIIUAIN

YUABUNIFIVY LU 1

N5AATIERENIUNTUTIUUVRIDIAUTENDUYRININITINT UL VINQUUUUIUNEBATAT

nan b HeeuILiIv fvaiiun enendune Jmrdaumansany

YUABUNITIAYTLULN 2
29AUILNIVYBININNITINIINLUNY

SIS TUS NS A - muMstnveya (information)

UsEnauniy [nd 918 # - AUMTALEINNNTAAIA (Promotion)

ANTUATH SERUATSEAE - AUNNATIIMBTBY (Negotiation)

wazsie ooy - AUNSEERAUAT (Ordering)

- MUNITRY (Financing)

- AUATTUNNTENSLE9AY (Risk Taking)

- ANUATSIAREULIEANULT LYY (Moving

ownership)

YUNBUNITIYITZEZN 3

2% ¥

WAL109AUITENDUYDIN NN TIATINUIEVDINGUULUIN BATNTNONT bl He 1B UIuTd

U1 iuadiun dunenduny Smiaumansay

AN 1 NSDULUIANIIUINEY
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5.3501UN15738

N15778AS 91 19581 08UT5N19TTUUUUNEIUTS (Mixed Method Research Design)
Useneume NSANYILBIAUNIMKALNITANYITIUTUI Tneiisnsauiunsidouusoenidudunaunis
Wy 35wy ol

Tunoun1siteszesd 1 nMsliesgnaniunsadagiuienfussausenausemnensda
SwnevoInguuiUINEAInIeNlnY waskrsIuv BiTelahmeidedanmnimaly Wenn
Lﬁumﬁ%’sLﬁaﬁﬂmﬁagaﬁugwﬂﬁ%ﬂaaammiajﬂf\]ﬁ;ﬂ’mﬁEnﬁuaaﬁﬂizﬂauﬂaqmqmﬁmﬁmﬁ’lmaa
nauLaINwAsnenls uazkeheuniiun Tuduneumsidesvesd 1 8 Meandeadsi

FBn193ds maidetuneuiidumsidednmnm

Y Y P ' ' > Yo ¥ LY o o
s’ﬂw%ayja U3891n5 A ‘Uigﬁ’]‘LJﬂEjllLL@J‘U’]ULﬂHWiﬂiVl@NWVLWEJ LAZNINIEUIUIIUT AIUAIIUN

[

v yy '

gnenduny Fmdaumanseny ylyveya Ao AnLUEAT 1oUIN UTETUNAULIUILNYATATNEN

Ty wazkeheudu svaiun sunenduyy Sminumansany dunwandoIun 29 dwnau 2566

v v v

f MNsNguLLUILNERInIeNT iy wasneheuIuiiun

£
o

1A309319N15338 HITEANTUNITATIMUUFUA WML UUTLATIATI9 (Structured Interview)

Imamﬁﬁﬂwmé’ﬂmmmﬁmmwﬁmﬂLaﬂmﬁLLazwamu%ﬁaﬁLﬁ'msz]uaaﬁuaaﬁﬂszﬂauﬁaamamﬁﬂ
$aming Wi e duluInsasswuudunvainuuiilasasis (Structured Interview) waatwuy
ﬁuﬂWwajLLUU:ﬁIﬂNa;N(Structured Interview) Iﬂ;ijﬁgl,%EJTUWQ;LW@G}':?%J&@UMW@NL%QLﬁy’e)Wl (Content
Validity) naenuaudaLaulunislyniv Lﬁ'aﬂ'ﬁ’wqqquﬁ’ummﬁuuuﬁiﬂsaa;ﬂa (Structured

Interview) LilBUUUAUNEALUUHLATIATI (Structured Interview) NUNIATIVABUVBIHITL IV
T AT uuudunwaLUUiilasIaTs (Structured Interview) lUifivvayanylvveya

Y Yy (%
= a

nsinudeya tielulaveyawizdniiaugnaesuasasuaiuanysalaeduusnlasy

ailunisiiuveyainenals Mntuaglyisnisiiuveyannauslnveyalnenisduniyauuud
1A598579 (Structured Interview) 1Ju3sn1sudnlunisiiusiumuveya Inedaunsamennudilunis

Autudinveya lawn ayaduiingaed wdduiindes uay nassniegy sieasden nsiivveys

1%
6 " L3

nsAAsidaya N1siATIEnveyanduNwLUUlaIEs1e ( Structured Interview) 1y
N53ATIENLLeM (Content Analysis) Lilednvaiavyveilon (Category) MMnUuNduasizy e

PUSZAUNENLAZ DS UELLDMNTLAENURIAUVDULIAIILITE
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]

YUNDUNISIVYTLHZN 2 ANWIAULANAIIVDIA NBUSNIIUILVINTAIENT NAANUAALIAUY

HenfuenUsenauremIN1sIATIMUNEYINGULLIUILINBATN VIR Y kagkKeuLiuT Tngyide

q

a

lpinsidesgavsunaunly Wesandunsideniysdnwiveyaiiiuusunaansouasivle uazende
s v = 19 19

wadanaadfugislunsiiesziveys deidelevedaulunuuasuauiilaainnis numiu
2550UN55UTIAY 1T Lﬁaﬁﬂﬂﬁmmaaﬁﬂizﬂawmmqmsa”]’m"mﬁwsmaqﬂ&jul,mﬁmmwmmwaﬁﬂm
wazrrhevuiun ludunounsidy svovit 2 Ss10aviBonsad

558 mTedureuiiunsisedasuna

NgUA29819 Fo pgﬂizﬂaumi MU gﬂﬁsﬂaumiﬁuaqmﬁmuﬁj}mmwmmwaﬁﬂm way
NENEUTLTIUN FUaTau MSIUSIUINUTEYINSTLUUEY S1UauReAY 31 8 Immﬁ’%ﬁumﬁ%eﬁmﬁaaéw
WUULA1ER9 (Purposive Sampling) e ﬂéMLLﬁJﬂuLﬂwmsﬂimaﬂﬂwm LaERE UL

iFasfiafildlunside nsiteludunounsifelyidulasmunuumass ouisnsided
Tolu nsAne Tnglowuanianis Seidausunas (Quantitative Research) Tnenslyuuuaeuniy
(Questionnaire) LilanaumaIunIHaY

ﬂ’]'iﬁl'i')ﬁ]ﬁ’e)l]@iuﬂ’w\l‘?l’e]dLﬂ";'l’e)\iﬁi’) 55'3 Sons1adeuAITiBmsIweaiion (Content Validity)

[

lae3TNIMANENARDITENINNYRAN LA UIngUsEaNR (Index of Congruence : 10C) WaanAnuddl

A1 10C faue 0.67 Yuly mﬂﬁ’ﬂ%wmmazw%ww 3 YU KAZILATITNAIAINUNT 0D DUDI
wWuvaERUaY (Reliability) tvoWansana1dulszd@nsdan1vosasauuind (Cronbach’s Alpha) U031

Tolagsauiian 0.997 wazynvermaudaniu 0.70 Fuduafiweusule (Hair et al,, 2006)

v 1% '
a v

< 174 = a v g & o = A g % a v I
N13tNUVBYA ﬂ’ﬁﬁﬂ‘ﬂ']')"\]EJELLW‘WQ‘L!N']‘R]‘EJVLG’IU’]LﬂiENQJEJVIELSUIUﬂ’]TJﬁ]EJ AR LLUUdaunU

4
(Questionnaire) ﬁl@?ﬁmsmmﬁauammwmaqm%laqﬁamﬁé’faLLETQ"LUG?’]Lﬁums '3%‘ﬂmﬁmfms’ms;am”a
;Jﬂssﬂaumisuaqﬂajmmﬂml,ﬂwmmmas:ﬂm wagkEIBULTIUN Tasgunuvoaulaulusunsu Google
From LLamjwLLUUaaummﬁlﬁmﬂmiaaumuﬁgﬂmmmm’maaummauyid wavassaLilofLiunis
Uszananavayanoly

v (% '

de3velaunasesdionlalunisidy A

[

n1saazideya nsAnwidelutuneun1sidy

Y
v

wuudaunu (Questionnaire) ﬁlﬁlﬂ@hLﬁumilﬁmwiamayjaaﬂizﬂaumwm ﬂﬁjmmﬁjﬂumwmﬂim
alva wagnd1sUILTIUT AfiTwanieAy 31 318 waaanTiesznveyalaglyad Al ans s
(Descriptive Analysis) ﬁuauaiugﬂmamﬁ;aaaz (Percentage) ALaa ¥ (Arithmetic Mean) aza 1
Lﬁmwummgm (Standard Deviation) 4agn1331AT12MAMLLYTUTIUNIUAET (One-way ANOVA)

TUABUNITIYTEEEN 3 WAU1BIAUTENBUYDINIINITIATINUIYVBINGUUNUIUNEATATND
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My wagkeeuuiiu gIdelaiinsidedenuninuly Teeledsnisnisaunuinay (Focus Group
Discussion) 1Jufianssuiaglaun@enisszananudniiureingy iesnndudunsuiivinagnsyes
NNNTINTINUIBVDINGURLUIWNBASNINENIIY wazrreuIuiiu AilaannsAnwludunounis

Wyszegh 2 1TRILIIAYTENBUYDINNNTIATIMUNLVDINGUUNUTLNBATNTNONT VN UAZKINEUTL

(%
v A

Y & a v = = =
U1 IUGUUG]@‘Nﬂ'ﬁ']‘UEJ 2N 3 U F19RTLDYANIU

3815338 NTetuneuilidunTidedrunim

v v
14

Vidaya Usyy1ns Ae Usesunquuuuiwnunsnsneniliy uagkidieuiuiiun uag

- exg

inivneiitadomgauesnlszneutemenising e $1uau 2 nu

iFasfiafililunside fo wuutufinveyaaunuingudsUsznaulumeuumsaiedely
MsauvUNguTTA T lel TN T19a0UIAYTEN DU NITIATIMUNETBS NGULAU LN AN TN
i wagrReILIL

nsiiudoya Tuneudlynsfnvidenmninlagleisnisaunuingu (Focus Group
Discussion) lun1ssgaumuAnfuilaWnu0IAY N UTDMNT AT IMLIBYDI NGULIIUNYATNS
yior vy wagrneUTuiIuT

nsdemesiteya Wleinu109AUTENEUTBINTIATIMUIBYDINGULIUINEATNTNENA
i wagrrheuL$aun Taen1saunuINgNTeIUTE S UNAUUIUTUN YT IRV wagnrheUILiIun
wagimimmagiidanudomgauesausznouremienisindmue S 2 vnu Tasmsuansvoya

A7UAANULAZATINFBUAILYNABIVDINAINY

6. NANTANEN

1. agunadadununiuinguszasdnisdsed 1 iediasnsiaaiunisaidagiu 1eafy
29AUTENAUYR MM IInTMIgvaInguusitrunyasnsnadlvy wazddhediudaun druadaun
31N UUNN JmInumEsAm

MTATIERYey a9 INAsd U RILUURTASIAT1S (Structured Interview) U271 AnTWNITL
Jagtunazarmddnlu esaUsznauramenIsdad mueresnguLAUN AT IVEHTIN WagnEe
vuhivn Sdgmie manadluiinisuuuneesulatuuulnessanszaiiesanaaiunisalaiovi n

[N '

NM3PeVDIGNATLBLRINTIFIIEIUINNGNATTZeN Iameovzidonainamdundnnisiivigluesulay
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v v [

o1nagdiludaiuieslngnaindulatenudl mdeusunsvienunsu fednmsiimengulufieaulaus
wwihlmomenisanuosas welilneendngueneuu Uiy

2. gunadedunumiuinguszasdn1sidef 2 1iefAnuIAINLANAI VB IENYUENIS
Uszwnsenans islannuAniiuieafuasdusznautamnanisindivingvesnguusitiuinensnsne
b wazdhdhediudaun diuadaun 9nenUunu Jwmdnumasany

WU KUTENEUNMITRINANLLUIIN AT TNeN N uazkEneuLin Al dumands
27 au Anilusesay 87.1 flengsenang 21-30 9 $1uau 17 au Anudusesay 5.8 fanuninlan Sy
21 eu Aaidusesay 67.7 oglussdumsfnun U3y nd S1uau 14 au Aaidu sesay 45.2 fnelane
Aou 5,001-10,000 V19 F1uru 16 Au Andusosay 51.6 famnuAaiuieiuesaUsznautamians
Snsrunglasnimsuegluszduinn (X = 4.43, SD= 0.63) definnsandusonudssaiadeanunly
YUBY §3 A1uNeTReTed (X = 4.48 , SD= 0.56) AuUMISUATEABaeY (X = 4.46, S.D= 0.64)
auMIdaRe (X = 4.45, S.D= 0.63) AuUMSAESLNSAAR (X = 4.44, S.D= 0.73) v%ummﬂi;%auua X =
4.44, SD= 0.68) Arun3iiu (X = 4.41, SD= 0.71) Aum3iadeusieanuiuigives (X = 4.41, SD=
0.68) uarAIUN9T152IIU (X = 438, S.D= 0.72) HANTNAAOUANNAFIY WU KUTENBUNISA TN
an1unw sedunsine selaneifieu wananedu Sanudnriuietussnysznouseamanisda
SungvesnguuIUnasnIvenluy wagndisu v Tuuananetu sedutiddymnaada 05
pUsznoun1sideny uanaafu danuAaiuieniuesnusznouromnamsdnsmuneresnauuauiL
\nunsnInerlve LazRNeUTLTILY wnanai seaUtBdIAYNINEDRs .05

3.d7uil 3 dalausuuzifafuaIiUszNEU BN STRSMNE VB InguIIThuNEATNTNBEN
Tngt wazrfetdruiaun duadun 3unenUuny Jwmiaumasaiu

WU ssAUsznavtesnIMIiaTIMenquLLIUIINERINSNeRTIv wagEheuTuTIn Tinee
fmududuusnie aunmstisedu msiivomnanstrssduainiideyluvainuateuiniu wu True

money wallet

7. 8AUSIUHNANI5IY

[y a

HIdEaUTIENaN1TIdLAl
1. \afn®189AUTZNoUYBINNMIINTIVUIYVBINGUULUIUNEATNINEH YL LagHHgUILT
U1 fwadiun gunenduyu Jwmdaumansana wu §UsENoUNIIVRINGULNUILNYATNTNON Iy

Y v (%

warrEheuufiun SenuAniuiedivesalszneutesmiensindmunglaeninsiueyluseduinn (X
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- 4.43 , SD = 0.63) efinrsandumemuiSesrniadonnnnlumues §al aumsiesaneses (X =
4.48 ,SD = 0.56) AUANTSUNTER sy (X = 446, S.D = 0.64) AuNsHete (X = 4.45,SD = 0.63)
AuNNSALESINNIAaNe (X= 4.44 ,S.D =0.73) eﬁymmﬂﬂ;%aaga (X=4.44 ,S.D = 0.68) AunsIEY (K=
4.41 5 = 0.71) mumsadougtenuduiewes (X= 4.41, SD = 0.68) pun13tisuidu (X = 4.38
5.0 = 0.72) §1 luaenraesivauideves ¥iadl Andlsawn (2551) lvhnsdneidestadeiidsvinane
miLﬁaﬂﬁaamamﬁa‘ﬁ’maﬁ’mﬁwﬁu%ﬂﬁzmmawi’zymaqsﬁﬁwmm;‘J’:ﬁaaaﬂiu%’wi’mmﬂmﬁasuamﬁsmv*i
Ty Imamwmma@mzﬁwmﬂma \losnesausEneuremnensinsivue naneda Msdasinune
Lﬂuﬂaf{ﬁ’aﬁﬂﬁ’w{ammagjﬁammam‘ms LLﬁdﬁﬁgﬁmﬁ%ﬁmmam15@1un15ﬁ’mm§u§m'§@u%ms
aamﬂayaﬂmqﬁ’ummgaamssuammmLﬂymmaaéwﬁﬁqm LAZFIMUATIANTIYANLAIRAL UANTS
Uftagananarluifamasulamnlulatwdnsumdsnaniesnsmuislasugemsiivanga iito
vhlnnuslnalatoduafimnenislunauaranuiifguslnanssniside (anidnua maden, 2553)

2. Lﬁaﬂ’wmaaﬁﬂszﬂawaamﬂmﬁmﬁmmsmaqﬂa:muhjml,ﬂwmﬂsmsjﬂm WAZHHNEUY
HHv1 fvafun sunenduyy Smiaumasaiy wuan esAUsENeUYBIMNNTIATIMLIBYBINALL
VIUNEASASNORIY WasrWeUIuTIU Aineaiaunsuiunsnie aunstiseiiy (Payment) in1s
ngesme seulalinuIndu sTalout1sEHIUNIEUIAITA 4 WgaustfM%awgﬁ’uﬁaaaLamiﬁ
AgaInauTBuNgnA1 Geaennasdtu eq lade gasuns (2551) lavhnmsfnwidesmstmungduuy
Lﬂ%@ﬂwaiamﬁwmmﬁaLﬁmfaamaﬂ1i%’mﬁ’mmaﬁuﬁﬂumsLmea‘Lumsﬂ’meizmm WU UAVN
ﬁma"wﬁ’ummﬁwé’mmumLaﬁlamﬂmﬂﬂmﬂjaEJ WU JadUELUSEANMNINIS NN T8NNSR
Swunedanudddudiiuaane Wesnn mstissiudunmuniivesnunardusesmamsdndmune
fg ﬂ'ﬁﬁ]ﬁﬁlﬁuﬁﬁuﬁflﬁﬁwgmﬁm ﬁ'%@;;ﬁi’mﬁw%ugw Snwurnisateduersasdunisneduneunsie
918 NMIeiuTufiidedun wion1seiiundin1stedun GﬁuagﬁULﬁiauim%amﬂaqswdmﬁaLLaz

HU1E (lIANYA WIYLTEI, 2553)

8.a5uuazdaiauanue

aEULLazﬁajaLauaLLuzmﬁmﬁqﬁué}ﬁm%’u%ﬂizﬂaumiﬁa

1.8 wumslidoya ensdims@nviieadunslvoyavesnauuauiununsnsmonluy uagH
dhevutiu msfimsaseyaessdnauuaziinsuendnungdua Tandnflaunsaluveyatugnaila

svnaduiueuazgnaes
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Abstract

This research aims to 1) To analyze the current situation regarding the purchasing
management of Ban Nguaba Silk and Cotton Weaving Group 2) To study the differences in
demographic characteristics the purchasing management of Ban Nguaba Silk and Cotton Weaving
Group and 3) To develop purchasing management of Ban Nguaba Silk and Cotton Weaving Group,
Tambon Nguaba, Amphoe Wapi Pathum, Maha Sarakham Province. The research methodology
was Mixed Method Research Design. The tools used for data collection were interview forms and
questionnaires. The findings were as follows: 1) The COVID-19 situation, there are fewer products
to sell. 2) The overall level of entrepreneurs of Ban Nguaba Silk and Cotton Weaving Group was
at the high level (X= 4.36, S.D = 0.59), Entrepreneurs with gender, status, education level and
monthly income are different. There are opinions about the purchasing management of Ban
Nguaba Silk and Cotton Weaving Group no different at a level of statistical significance of .05. For
entrepreneurs with different ages. There are opinions about the purchasing management of Ban
Nguaba Silk and Cotton Weaving Group different at a level of statistical significance of .05 and 3)
Entrepreneurs should develop the right source, which is there should be good response to

customer needs and good after-sales service and have appropriate product performance checks.
Keywords: Purchasing Management
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(% ' [
a o =)

nsudnsgsianIsdeduniiienneneunzgsiafiviinisteuluemieteuusanm (enas 1mssena,
2538) Msdndefiunumuazarwddymensdiugsiadagtudussnsann lnsazvena 1agulniiu
amuddnlmautaiduivesmolud ms%’ms??aﬁaLﬂumuwé’mmﬁﬁﬂuussmmwﬁﬂﬂ%mwsuaqqiﬁal
msdnderdy nutuiiugu vesssuumananvesssianisdatodu vufinessuiiaseulumsdom vedly
fineamsimuaresgsirenimiionnnsiamifiedeussuumandouat msdadefifussaninm we
asnemils Aansnsdnde PIOWAUTLUULATYA FiauiiAnisdndardunuisaiu wrevivund
Usvanuau nkieuimansdede sasassderdes nmwan arfewiis mAndunofnns Gminede

gluieesINaEI1Y,2533 : 305)
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4.3 99AUSZNBUNITIANISNISINYD 111

f

vnsvatenulaluesnUsznaurasAfanans luil

29AUSLNIUVBINITIANITNITINYD

Yo-ana (W.A.) LRYMSED
PP1 PP2 PP3 PP4 PP5 PP6
‘ NSIANITNITHER
198 91119 (2558) o v v v v v
waEN1IUHUANIT
U387170 Haslun - -
NSUIMITNITHAR v v v v v
(2556)
e angenss, ey | allensianisaed
JU30%0UN Uazysy | afinauaznisnseany | v v v v v
NIny WwN1s (2551) | duan
27AY INTIANG oz
N1399%8 v v v v v
(2547)
Aug aAuuyana L L
naNN13INTe v v v v v v
(2546)
nUAYUN . an ¥
- R nsdanisladasina
angugnal (2544)
9naY 1IMIIANA(2543) | N15IATO
M3IANA Toaiin uag - Ly
i R NSUTMITNITINGD
all \@ruaena (2542)
27AY IATIANA o
N399%8 v v v v
(2538)
W Ingaegluy NMIUIMTIARULAL
- . v v v
555UU551%(2533) N1399%8
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[

Heyanwal

PP1 Aia muAMAwdUAIgnaes  PP4 Ao aunaifignaestunisladunn

PP2 fip muUSinaduafignaes  PP5 fie A1uynegnees
PP3 fie musIANYIgNAea PP6 fi8 AuAnUNT

1%

ANABY

agulddn mengqumsdanisnisindelaeiiesnusenoudsll AuAuAINTgNABY AuUTUM

dumfignaes AUTIANNYNADY munmﬁgﬂmﬂumﬂmﬁum ATUKINETYNABY UATAIUANTUNT

AN
Y

4.4 NSOUKUIAANITINY

(%
= %

N15ANEIIFUATIITYLARNEINUNIUITIUNTTY LONAITHAZINUIFENLALIVDINU NITINNITANT

Y
IA%0 LENUNIUBIAANUTTINYIVBITULTINIEANYINIUA Tagasnrusiiietvesiu Midndelayil

14
¢ =

29AlsEnaUAall AuAuAMEUAINgNRBY (Right Quality) AuUTunaduATIgnnas (Right Quantity)

(% '

AUIIANTNADY (Right Price) awIafignaadlunisladuai (Right Time) auyu1eignmnes (Right

1Y

Source) Uagauan uNgnAed (Right Place) #33834lAtuuIAnIINNITNUNIUITIUNTTY LONATT WAL

v 1%

NATAAYIVBIRINETT V190U Ldeuleslaz i ruaATuNToULLIAAYEINITINE satansluniw

YUABUNITIYTLULN 1

MATIEran1un15UaTuRgITUNSTANTIngveINguILULNYATNSaN tkasHHY

viufiu duadiun gunendunu Jamdaumanseny

|

YUADUNITIVNYTLULN 2

- N133ANIINTINGD
ANwEUITEYINTANENTVDY v 4
- ATUAAINTIQNABY
NUTENOUNITUILNOUAIY LINA 818 ‘ . muﬂ%mmﬁumﬁgﬂmm
FDTUNN STAUNNSANY Uay - UTIANTIGNABA
Py - v dI v VQ v
3']511@@@@@14 - @’WUL'Ja'WIQﬂG]E)\ﬂUﬂ'ﬁIﬂﬁUQW
- ATURINETINABY
- U UNTIaNADY
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JUNBUNITIYTZEZN 3 '

MIRALINTIANIINITIATVRINGUUNU TN BAINTVBNIULAZN B UL

AUV DN NTUNY FIRIAUMEITAY

AN 1 NTBUKUIAANISIAY

5.35a18un1538
nsiseafaiilassfouisn1sisouuunauis (Mixed Method Research Design) Usznounae
MsfnuLinuamuazmIinsLiaUTin Tneiisnshiiiunsifouvseenduduneunsiss 3szes
fail
Tunaunsidessesii 1 mademenanunsadastuiAefunsianisnisdadevenguy

vunuasnsver kg i 1euIuiau gideladinisidedinuninuly Weswindumsideiie

Anwivayanugulneilagniunsaudagiuneaiunsianisn1sIn e veINquLI UIUN ¥ATNTNONT L1y

¥ v (% (% '
= = =

wagkEguIU ludunaunsidessesi 1 8 Sgazdunnall
B39 Mdeduseuildunsidedmmunin
Hlvidaya Ao Aauu993As LoUn UsesunquluuIuinensniner1 iy wagk1iiguiuiaug
muadiun gunenduny Smdaumeanseny dunvaniieiuin 29 Fwnau 2566 w1 NvINISNULLUI
NEASNINNIIY Uasn e uILIIU
t:i =~ a o A L7 ¢ I ¥ . 7 ‘d‘d
\A3093aN15338 Ao wuuduntwauuull 1aseasne (Structured Interview) Wumsdunwaind

AauwuuBunef wmsza1aun1e lagnimuadunuudunvadulvdssneuiunisdunivals

v 1%
[ [

éawmLLmI@aé’mmwajl,awwzﬂsmﬁuﬁﬁmms]msialﬂﬁﬁaamummﬂ%qﬁmﬁmﬁ’umﬁ@mims%’@%a
ﬁuaqﬂﬁuLLﬁﬂwuLﬂUM'iﬂimas:ﬁlwmLLazﬁwﬁwﬂmi’am waztanzUssiuiidda neluveuwnd wWu
nseuuwAnTeITIsElaunMsEAnIsNIsNNSIRTe Ussnoume qmmwﬁuéﬁgﬂﬁyﬁm (Right Quality)
U%mmﬁu%ﬁgﬂgaa (Right Quantity) nmﬁgﬂgaﬂumﬂg%’uﬁugw (Right Time) amuﬁﬁgﬂ;@)q(Right

Place) sﬂmﬁlgﬂmaq (Right Price) LLazpumaﬁgﬂmaq (Right Source)
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nsiutaya ielvlaveyaiiangdniianugnaesuazasuniuanysalaeduusnlasuaniduns

[V VY]

Aureyasnenans ntuaglydsnisiiuveyasinnaurvveyalaenisdunivauuudlasasg

(Structured Interview) 1u3snsmantunisiiusivsiuveya

nsAaszideya N15IATIENYoYaNITAUAYALUUNTLASIATI(Structured Interview) Tun1s

a = . A o ' & & o o ¢4
AATIEMilanT (Content Analysis) iNOIANLIANY Y8 BN (Category)INTUNUFUATIEN LD
UsZAUNANLAZ 03 U8 LR MTAEIUDIA UV UYWAY

IUADUNITIVYTLELN 2 ANEIAINULANANVDIANBULNNUTEYINTAEANT NAMUAATULAITY

MIIANITNMIIAYOVDINAUUNU LN BATNIVAN IMNUAZI K BULTIU Tneidelatn1sddeida3unm

'
v A

wly lssnniduidenysdnwveyanduliinaaiusawsaiulawazerfumaiianeadfuiyeluns

¢ Y - Y v '

WnsenveyadaIdelumanuluwuuasuauilaainmsnunimssaunssumingives iedilumminis

Y
¥ '

JAN1INITTIAYBVDINAULUUUIUNBATNINONT LUNLAZHIH1EUIUTIVT N15TUADUNITITEIEEET 2 O
eUREIGHT A

3819338 n9IdetunauidumiTedaUiunm

NGUA18819 Ao HUTZNOUNITVDINANATWATIAMY UIUNDLNBIALLAS NI1UTIWIUUTTYINTT
LUUAY TIUIWNSEY 31 578 IaeaLiun15Isaufiae19MUULR1EAe (purposive sampling) a4 NANLIUIY

Y v 1%

WNERININENILIN LagkE g UIUTIUT

1AT09H8N15338 N1937elutuneunsITeln I lamnuaiuinisseideuiznisidenlely
n15Anw1 taelywuinian1sITetd9Us U1 (Quantitative Research) lagn1sly WUUdDUANY
(Questionnaire) WBABUAIDNUNITIVY

a

N1INTIVEBUAMNINYBIULATEINB Y 7

Y

Fon529d0UAINLT BATVDNLT 09 (Content
Validity) Imsﬁ%msmm’maamﬂgaq%miwgaﬁmmﬁ'ui’mqﬂszmﬁ (Index of Congruence : 10C) i&an
fanufidian 10C saua 0.67 Fuld ﬁnﬂﬁfﬂ%ﬂmmt,awgl,%amiy} 3 YU KaTAATIERAAINL IR 0veq
Luvaaunu (Reliability) \efiansanandulszani sarvesnseuuind (Cronbach’s Alpha) 98911915
folngsaudien 0.982 uazynvedanufianiu 0.70 Fuduaiivensule (Hair et al,, 2006)

2w = a o J & Yaw ¥ o & A oo % a v A
ﬂ']sLﬂ‘U‘Ua%a ﬂ’]iﬂﬂUWUQUIUﬂiqu %?ﬁ]ﬂl@lu’nﬂi@QN@WI%IUﬂWﬁrJﬁ]ﬂﬂ@ LUUEDUDU

A

(Questionnaire) filafin1snvaeuANNNTBLATOIIDNTIBUALLY AnTiuns 38113 NusIUTINTEYA
31NUTETUNRUNTBRUTENOUAITVBINITIANIINTINYDURITTY LAt iun1ITaUMB1MUULIILI

(Purposive Sampling) & NULLUIUNBATNTNBNTINY wazk e EUILIIU
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(%

nsasgidaga nsfnuideludunounisidedyivelaiueesiiefileluniside de
LUUADUNTA (Questionnaire) 7ilalUs i1 AUTIUTIIVOLARUTENOUN TV NGULI LN ATNIND
plvsiagi g IuiT ARTuuiedy 31 518 uaahunTiesznveyalaslyad g s
(Descriptive Analysis) uuauaiugﬂsuam‘ﬁyaaag (Percentage) ALa4 8 (Arithmetic Mean) wazan
Lﬁ'mwumm@u (Standard Deviation) 4a#n153tAT19AALUTUTILNIUAET (One-way ANOVA)

Funounsideseesii 3 maaunsdanismsdaderesnguua LN uRInIaHTIILALH
dhguutaun gidelaminisidedanmunmanly Tagle3snsaunuinga (Focus Group Discussion) Lu
Aunssufiazlandansszauanufniiuresnau osndutuneuiivh msdanisnisdadevasnquu
vnnwasnaverluwazidisu v Aleanmsfnuiludunountsidessesd 2 mmsiauinis
§an13n1390d sveenguunumAEasnTorlskazk s uIuiaun Tudunounsidosresd 3 4
seandeadi

1938 maidetuneuiidumsidudenmunm

flidaya Ao Ustsrunquuuuiuinumsnaver skasiHeuIuiut wasindvinsyiidany
L%mmméjmmﬁmmﬁmﬁ%’ﬂs?}jaai’wmu 2 i

\n3asiiont93ds uwuutufinaunuingudsseneulume wumisuaadalunsaunuingui
Wand uiil elensadeun1sinnianisdnd evesnquuauiununanInon uuasn 18U WU
Usgnouaie uuidnuieafuaiumingantesn1sdansn1sdaderesnauuau N ynIn ol
LaTRRBUTE U

nsdwsigidaya etauinsdansmsindevesnquutuiuneasnsvonlvauasiidsu
H1U7 1ABNTAUNLINANTBIUTEEIUNGULIL LN YAA TR IVLAERRBU T wagiinAennandid
A unguinsdade s1uru 2 nu Taenisuans veya a5y FAnuuazaTIadey AN

DNABIVBIHATIY
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6.0ANANEY

1. syUnadadununiuingUszasdnisided 1 ieitaszdantunisaltagtuiieatunis
Jamsdndevanguusithuinunsnimadiluuuazdrihetiuiaun duaiaun sunenniune Swia
UNIH1IAY

MTAATIEN Yo aINNIFNNTYRILUURTATIAT 1 (Structured Interview) WUI1 ANTWNITAL
Jagtuuazaruddylunisdanisnsnisdntoveanquuaununuasnmonvuuaskisisuiun &
Jymn \fles91nanunsal COVID-19 i%U’WWTﬂ‘I;“UWEJau?’;’ﬁj@EJﬂ’JI’1‘1.]ﬂaﬁ?uiviiy;@ﬂg’]ﬁlzﬂizwgﬂl’:%a
0113 g13nwlsn mzdenlmunuadlusazlulnaluinisdney uarAuaduslnuguiloaludouds
ysgaulaveguannagluladuiaiion

2. agunadadununiningussasdnisided 2 ilafnyrArnuLANAIIYBIENYAUZNIS
Uszwnsanans idanudadiuiisafunisianianisdadovasnguusithuneasnmatinlvauazdn
Hrediuiaun frvadaun dnenluna Jawdaumansany

WU KUTENOUNMISTRINANLLUILN AT TNEN N uazkEeuLian anduapdumands
27 au Anidusesay 87.1 fengsevang 21-30 9 $1uau 17 au Andusesay 54.8 fanuninlan Sy
21 e Aaidusesay 67.7 oglussdumsfnun U3y nd S1uau 14 ey Aaidu sesay 45.2 fnelane

1%
=1

Wau 5,001-10,000 UM 37U 16 AU ARLTUSEEaE 51.6 TANNAAWILLALIAUNITIANIINISNITINT D

[

Imamwnuaaﬂuszﬁwm (X=0.36, 5.0=0.59) iofiansadusemussiniaasanunlumusssad
ﬁwuamuﬁﬁgﬂéjaﬂ (X =4.40, S.D=0.63) c;mnmﬁgﬂﬁ?aﬂumslﬁ%’uﬁugﬁ (X=0.39, S.D=0.61) M1UIA
ﬁgﬂ(;aa (X=4.37, S.D=0.58) ﬁwuﬂ%‘mmﬁlaﬂgaﬂ (X =4.36, S.D=0.63) 5’1uammwﬁqﬂ (X=4.35,
5.D=0.66) uagaugeiignaes ( X=4.32, $.0=0.63)

mamimaa‘uamﬁ%m WU NU?”ﬂE]'Uﬂ’]iﬁﬁLWﬂ F01UNIN SEAUNSANY S18laneliou

a

LLGIﬂG]’]\?ﬂu AAUAALA ULﬂEJ'Jﬂ‘Uﬂ’l’i‘«]ﬂﬂ’]’iﬂ’]iﬂ’ﬁ’ﬂﬂ%a%@ﬂﬂaNLLuUWULﬂHmiﬂiV]aNﬂMﬂJLLﬁ“’N’]N’IEJ‘U']‘LJ

v o o

1 INLLG]ﬂG]Nﬂu i%@‘U‘UEJﬁWﬂEUVI’NﬁOG] 0.05 N‘Uiuﬂ’e]‘Uﬂ']TVllIEﬂEJ LLG]ﬂG]’Nlﬂ‘L! mmmmmummmmi

ﬁ]ﬂﬂ’]iﬂ’]ﬁﬂ’]i"ﬂﬂ%asﬂaﬂﬂfmLL@JU’]ULﬂU%ﬁﬂiW@NWIM&JLLﬁ‘“N']N’]EJ‘U'IUQ’J‘U’] LLG]ﬂGINﬂu ‘ivﬂUUEJa'IﬂEUVI’N
@nf 0.05
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3. a5UnadaAununINIngUIzaAnIsITEN 3 IaNAILIN1TIANITN1TINTavaIngausiUY
wnensnsnadnluuazdifediuiiun duadiun unentunu Saniaumansany

WU ﬂﬂiﬁ@ﬂ?iﬂ?iﬂ?i%ﬂ%@%@ﬂﬂ@ﬂLLNU’]ULﬂUG]iﬂiVI@N’WI%%JLL@SN’]N’]EJ‘U’MEJ’JU’] NADILWAILN

1% (% '
v W

UAUKINAB AUKUIETNgNABI(Right source) AIHINITABUAUBIAUABINITVBIgNATLARLAE HUTNS

PHINFVENA TN15P519deUUsEaNSA AU lARe LML E AL

7.20U579HaN153¢
1. WeANBINITANMUINITIANITNITINYOVDINAULUUIMNYATNINOH IMUUAZH N8 UILTIUY

firuataun Sunenduny famdnmmansatu W JUTENOUTBINAUILUILNYASNTNOR LA HHY
vruiaun fmnuAaduietunisiamsnsnisdadelasnmsaueglussduuin (X=4.36, 5.0=0.59)
dlofiasanduneaudssiadsanunlumues fail auaouiifignaes (F =4.40,5.0=0.63) au
nafignasdlumslaiuduan (X=4.39, 5.0=0.61) amusiAfignaes (X=4.37, 5.D=0.58) AuU3anail
Qnmos (X =4.36, S.0=0.63 ) AruAmAIwign (X=4.35, S.D=0.66) Auy 1167 gnnes ( X=4.32,
5.0=0.63) @4 lugonnaos FUuIdeves umassy Junidive (2553) lavhmsAnwidedesnisine
amwﬂqgmm'ﬁ%’ﬂ%@’%’ﬂﬂyﬁwaaﬁwamqﬁsﬁwi’wuaqmEJ WU M3dndednanadunmsdansnisdam
ftanuiielnlosndminenninierlae Fuannisumunulassmadiefmuaaunenislenisiatodn
NuAsvesiuaugUTRFmnfisamyleangiinuniinssasuaiusmnmeluas meusnye/
psunavierlvuimstaduyeranisueniferesivsulssnaiiasirllaslunsdamiifsiuou $iin

wanedlylniinnaysylovuasanneaiunulaelingUsvasaniszlananndaunmaludnuiuignanens

' o '
a =

ﬁ’umms;aqmimuL’Jmﬁfﬁ’mummﬂﬁgwﬁw%a;ﬁﬁmmwL%aﬁalﬁwgauﬁﬁwmﬁmmzauﬁqﬁuﬁgﬁﬂwﬁq
au%ﬁﬂmamwﬁaujmmsmmia‘]“ﬂs'?'jua%’m{wumﬁﬁmqﬁﬁwi’wummsmfiuﬁ';asmmﬁumﬁﬁﬂm
$1u7u 135 auuadlauuuasuannduedsfloadanlelunsiinseiveya laun Aruiisesazaiiade
é'gmﬁmLuummigmu,azaﬁ@ﬁ‘lﬁumwmauam@gm laun Independent t-test uay F-test (One-
way ANOVA) an1sfinuusingdall 1).ammundishsalnesuazsuunnumaengsefunisinyiuag
ﬂizaumiaﬂumﬁm%ﬁm5'1qﬁﬁmﬂwﬁiuﬂ755@%@%’@5’10%aqﬁwswqﬁﬁwi’wuaqmaﬁﬂzw’ﬂ,umﬁ

¥

JagadnnalaeTinwarsienueglusEAulIunas 118 7 1w lakn AMuN1IIIBnUNIsTeTuAILALYeY

v (% v v
va v A v

ATUNIANTUITUVDTATRININAIUNTANTUNTVEBUIRTATDINANAIUNTANTUNITNTIVTUREANR I3
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1% v (% ' 1% (%
[ [

$UNMTINAUNTATENVBLANDUANTUNITAUATANTUNTVINFY YT TRTAI M AZATUNTALTUNS

AR}

[ [ d‘

Onaeiu 2 muniinayufianulundndedniiavesaniidinagsiiwmianueswenidinaeiy
sgRumMsfnyagUszaunisalunmsdndedanmisiuianmdymnisindedaalaesaunaznnauly

wanaeiueNUIUI NI TR U RN ulun1sIngednansvemnanidinsiagssdmianussne i

1% v [
v A [

petuidymlunsiadedaananunisduiunsamasuiagamasunsasditymlunisdadedn
Nusnaiueesddeddymaadafisedu. 05 lsaglimnfidmmaguiciodluaumsindednans
ynanfveshsagesimianuesmedvymilumsuimsiamsdatednnesunaseauiis 2 au
ogluszdutunandsanunsmiveaumeatlulsuugamsufoinurenainuniissaguithnulu
msuisindetanmesamiBinagimianussmeuazaniliisnagesimindu 4 Adymilnaifes
futhlutszgnauazunlulifauszans amanndedu esan nmsdadedunuimuazaudidymenis
fiflugsiatagtuduessnn Tnsasvenanagilmuauddylmaudaduhoedmelli n1sinde
forfunundnanumiduvssmaudnimaigvesgsianmsdadodu nuduiiugiu vessruuniawanes
ssfanmsdaderiu nuiinesiuiinveulunsdom vedlufinesmataunvesgshisuenmieainnisdam
dietouszuunandanad n1siadeiiuszAnsnin vawasetils han1smsdade wreiauszuy
Asugia dsaufiinisdatedumnsny wevmmiivszany Tusheuimsnsdate neansdeides
anay Adendid ImAntunefanms avninendeglovosssundss, 2533)

2, Lﬁamﬁﬁwmm'iai’mmsmﬁm%aﬁumﬂéuLLﬁﬂwuLﬂwmsﬂiwaﬁwlwuLLazﬁwﬂwaﬁwu%m Auad
1 Sunenduny TIaumasAuNUI KUTENEUTBINAULIIUN AT TNBNTIMILaLHIR BT
W1 Ameeimususunsnie gﬁuﬁmﬁaﬁgﬂé’fm (Right source) ﬂaiﬁmimauaumm’mgmmimaaqﬂhyfﬂ,@:
Fuariivinsudinmsuedia fnsesraeudsydninmdunlassamingay 39 aennaes fuideves a8
1 Buds (2550) lavhnsfinyidesnafiuussAnsnwnisdndoves Tumia Jaesn nua uamndes
aurninnlunmues wuan Jadenssanisnisnssnge ;ﬂué,%’]ﬂﬁgﬂgﬁﬂ feudagdususiuusn
o910 M3we (Selling) tiuAanssumenisassnmiswosmdsznougsialurandugsinuunlugy
FIRTIANALAT YUY IS os IR sanTumIBsnsedanudfyrenisiisadinves

a

yAaludInuLar e UULATYENIVRIUsEINARITUTIN BN UNTBUARTILAEIVDUYUIMAUATUALALS

Ao

laflgnumnunungvesiiianyagninisuelmatenssaue (el angnenss, 39 Ju3e%tus uag

9

Yaynineg wldunng, 2551)
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8.a5uuazdaiauanue
YDLAUDRULLUINIINITNAUINITIANTTIAYD VRINAULUUIUNYATN TN INRAZHIH 18U LT

=
U1 AB
I q:’ ¥

1. puAuAmMNgnRas (Right Quality) AIsin1sMruaTIAluNsasTos UM zaNNaaNNTe

Y

fagAgnALaEilaUANIANAATIMNNAIINABINITVDIGNAT LA

9 Y

v ' [

= v v

2. pruUTuuduAfgnaed(Right Quantity) Asin1sAsIvERUNANTENUTR IRAUTUAUTEN
A IS ﬂy A A > 2 a ¥ a G’Jl [
Aundauariinsasnasdensedinisaiuauauyuveinadualunsudnungazasadulsed,
3. AUsIANYNRB(Right Price) Asiiauaflyusenauiuiudumdumunsauuwaziinisaiads
anwauzUszinndumuazinsmvuasaimigeay

4. aunafigneeddunisiasuduai (Right Time) AISENITIUHUNISHANN AN INLALSEY

funfaglasudumessdnaunielasuduailunaiimunlaiugnen

5. auyefignaes (Right source) AITHNIIABUALDIAIINADINITVDIGNATIARLALIIUTNITNAS

a

A15U189R HN1IASIVFIVUTEANS N WEUA PoeN LS AL

6.A1UAIUNTNONADY (Right place) AITHNITATIVADULIAIMATINUAIIUADINITIIALAZINIT

Y

'
A A

denFedumananuinundedevieiinsguasnuauadueend

9.19NH1591989
NUATUN aNSIMUGNAL (2544). N15IANTSTERERNE. NTUNNe : UuANTe-84.
ANA 813198.(2558).A153ANTNSHAALAZUJURNNS. ATz | ININe1ReT U ATazIN.

v a a s

Fune eAUTvaana. (2546). wann1siade. Rumessd 3.ngumm : dadiFoueun Fuauds.

fsednd duadn, all Beuansia. (2502). MsUEMIINMSIage. fumieded 3. ngawa : Tanmunns
.

Inesiuanavaeu. (2566). rurudayaleiiay. http://www.thaitambon.com.

3o waeiun. (2556). MsuSvsnaudn. fumadeiiz. NgINN : dNInRamLIWIaINTal
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Abstract

This research aims tol) To analyze the current situation regarding the warehouse
management of Ban Nguaba Silk and Cotton Weaving Group 2) To study the differences in
demographic characteristics the warehouse management of Ban Nguaba Silk and Cotton Weaving
Group and 3) To develop a warehouse management of Ban Nguaba Silk and Cotton Weaving
Group, Tambon Nguaba, Amphoe Wapi Pathum, Maha Sarakham Province. The mixed method
research design was used in this study. The tools used to collect data were interview forms and
questionnaires. The findings were as follows: 1) Ban Nguaba Silk and Cotton Weaving Group There
are separate functions to work and deliver products according to orders. 2) Entrepreneurs have
opinions about the Warehouse Management of Ban Nguaba Silk and Cotton Weaving Group was
at the highest level (X=4.18, S.D=0.14), Entrepreneurs with gender, ages, status, education level
and monthly income are different. There are opinions about the warehouse management of Ban
Nguaba Silk and Cotton Weaving Group different at a level of statistical significance of .05 and 3)
The warehouse management method for Ban Nguaba Silk and Cotton Weaving Group was Decision
making in budgeting Must set a budget that is sufficient for the group In order not to have

problems in the budget during the work.
Keywords: Warehouse Management
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Abstract

This study was cross-sectional descriptive study. The aim to study the level of
organizational commitment, expectations and loyalty of workers, and to study the relationship
between commitment and expectations regarding organization loyalty in Sichon Hospital. The
sample group was 258 employees working at Sichon hospital. Data collected were using a
questionnaire. Data were analyzed using descriptive statistics, including frequency, percentage,
mean and standard deviation. The relationships of factors effecting to loyalty were analyzed using
Chi square test and multiple regression

The results founded that the level of organize commitment was a good level (x=3.91,
S.D. = 0.73). The organize expectation was a good level (x =3.63, S.D. = 0.73) and the organize
loyalty was the excellence level (x =4.27,5.D=0.81). For the factors related to organizational
loyalty founded that age, experience duration, type of employment, organize commitment, and
organize expectations was a relationship with organizational loyalty in statistically significant 0.05.
As the three factors that can predict loyalty to the organization consist the organize commitment
(t=8.59, p-value 0.00), organize expectations (t=7.59 p-value 0.00) and age of employee (t=3.65,
p-value 0.00) in respectively.

Keywords: Organize loyalty, Organize commitment, Organize expectations
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Abstract

This research aims 1) to study health promotion behavior and 2) to study factors affecting
health promotion behavior in preventing 2019 coronavirus infection among the elderly in Maha
Sarakham Province. It is quantitative research. By using a questionnaire the population used in
the research is 400 elderly people in Maha Sarakham Province. Statistics used in the research
include frequency, percentage, mean, and standard deviation accompanying the discussion of
resultsit.

The results of the study found that Overall health promotion behavior to prevent infection
with the 2019 coronavirus of the elderly is at a moderate level ( =3.06 S.D.=.26) They can be
arranged in descending order as follows: The behavioral aspect of news channels was at a
moderate level (=3.07 S.D.=.28), the practical aspect of disease prevention was at a moderate
level (=3.05 S.D.=.32), and the behavioral and understanding aspect was at a moderate level (=
3.04 S.D.=.33) respectively And factors that affect health promotion behavior in preventing
infection with coronavirus 2019 among the elderly, it was found that factors in the perception of
the risk of disease and factors in the perception of the benefits of disease prevention practices
were Effects on health promotion behavior in preventing coronavirus 2019 infection among the
elderly Statistically significant (P-value <0.0001) Therefore, awareness of the risk of disease and

awareness of the benefits of disease prevention practices should be promoted more clearly.

Keyword: Behavior Health Promotion, Prevention of Coronavirus Infection 2019, Elderly
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Abstract

The objectives of this research were 1) to study the level on participation of people for
performance of developing plan on agriculture in Mu Mon Sub district, 2) to compare the
participation of people on performance of developing plan for agriculture in Mu Mon Sub-district
and 3) to study the guidelines on participation of people for performance of developing plan on
agriculture in Mu Mon Sub-district of Mueang District in Udonthani Province. The samples using in
this research were 336 persons from the chiefs of families in Mu Mon Sub-district and the
purposive groups were 40 persons by using questionnaires and semi-structured interviews The
statistics using for data analyzing included frequency, percentage, percentage, mean and standard
deviation the hypothesis testing using t-test (Independent Sample) and F-test (One Way ANOVA).

The results of findings were as follows

For overall on participation of people for performance of developing plan on agriculture
in Mu Mon Sub-district of Mueang District in Udonthani Province was in medium level. The Result
of comparative analysis on participation of people for performance of developing plan in Mu Mon
Sub-District of Mueang District in Udonthani Province.The chiefs of families in Mu Mon Sub-District
of Mueang District in Udonthani Province with different gender, age, educational level and
occupation were participated on Mu Mon Sub-District of Mueang District in Udonthani Province
and were statistical significant different at .05 level.

Guidelines on participation of people on performance of developing plan for agriculture
in Mu Mon sub-district of as follows:

The aspect of problem informing should be on participation of people on informing the
problem for help on agriculture, motivation on performance for plan of agriculture with project

informing and performance on clear contents for people.
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The aspect of operating plan should be on communication for agriculture in sub-district,
planning on developing of water resource, instilling of children consciousness on agriculture and
reflecting the problems of people.

The aspect of operation should be on communication for knowledge and understanding
for people on plan, construction the agricultural road, providing on water resource, agricultural
electricity, support on water resource, agricultural electricity, support on budget, seeds and pets,
promotion on harmony in communities, training on agriculture, participation of people on limit of
guidelines on performance of developing plan for agriculture and the reconsidering on developing
plan for agriculture in sub-district should be on participation of people as mentioned.

The aspect of advantage should be on increasing of agricultural product, understanding
on sufficient economy systematic expense and the operation on developing plan for agriculture
in sub-district should be on advantage of people on the whole.

The aspects of following up and evaluation should be on committee, follow up and
evaluation should be on continuity from the village should be on following up and evaluating by

the village committee and reconsidering and improvement the plan for people.

Keyword: Developing Plan on Agriculture in Sub-District, Participation, People
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Abstract

This study endeavors to achieve the following objectives, 1. To determine the optimal
format for walking street tourist attractions. 2. To scrutinize the prerequisites of tourists' marketing
mix for walking street tourist attractions. 3. To derive guidelines for the advancement of walking
street tourist attractions and 4. To utilize the findings of this study as a framework for establishing
the paradigm of walking street tourism, thereby fostering sustainable tourism practices. The
sample under examination comprises 400 tourists, encompassing both Thai and foreign visitors,
currently touring Mae Hong Son. Data collection was conducted through a structured
questionnaire. The results indicate that the majority of respondents are females aged 51 years
and above, possessing a high school education or its equivalent (such as vocational or high
vocational education), engaged in various occupations, and exhibit an average monthly income
ranging between 60,001-90,000 Thai Baht. The respondents' evaluation of the components of the
marketing mix for walking streets in Mae Hong Son generally falls within the medium to high range.
These components, ranked in descending order of significance, include price, product quality,
distribution channels, and promotional activities. When assessing the satisfaction coefficient of
tourists towards product development and design on walking streets, according to Kano's model,

emphasis should be placed on products that fulfill tourists' needs. Kano's model underscores the

2M5E15IVINTITUD SN

Y 11 aduii 1 unsrau - Sunay 2567

93



mailto:wipawee@g.cmru.ac.th
mailto:wilaiporn.ch@g.cmru.ac.th

following aspects: prioritizing safety in the tourism area, scheduling programs in advance, ensuring
the correlation between price and quality of products and services, and highlighting local culture
and tradition during local festivals. Additionally, products sold on walking streets should
predominantly showcase local craftsmanship. The results of hypothesis testing reveal that age,
education, occupation, and average income of tourists do not significantly vary concerning the

elements of the marketing mix.

Keywords: Walking Street, Marketing Mix, Mae Hong Son

Introduction

During the 12th Plan period, national development coincides with a period of national
reform aimed at addressing numerous longstanding fundamental issues amidst a rapidly changing
and increasingly interconnected global landscape. This presents a highly challenging period that
necessitates significant adjustments by Thailand. Accelerating the development of science,
technology, research, and innovation is paramount as the primary driver of stable, prosperous,
and sustainable development across all aspects. The country must expedite the development
of strategic foundations in all areas, including increased investment in research and development.
The development of science, technology, and innovation must proceed in tandem with
accelerating the upgrading of skills among workers entering and currently in the labor market to
align with production and service targets and technological advancements. This includes fostering
comprehensive human development across all ages to effectively manage change. Emphasis is
also placed on creating a conducive living environment, particularly through enhancing human
capital by improving the quality of education, learning opportunities, and skill development, as
well as enhancing the quality of public health services to cover all regions. Development
initiatives must be environmentally friendly and aligned with the Sustainable Development Goals
framework. Additionally, efforts should be made to expand and create a new, more
comprehensive income base while reinforcing the existing one. Thai society should uphold quality

and fairness, ensuring inclusivity and leaving no one behind, through collaborative efforts across
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all sectors (Thailand 4.0) (Office of the National Economic and Social Development Board, Office
of the Prime Minister, 2016).

Therefore, the group of tourism business operators, whether they face weaknesses in
groups and communities, encounters challenges such as the lack of participation of those
involved in the development of ecological and cultural tourism, including marketing, finance,
group integration, and management for sustainability. Particularly in the present context, there is
a growing emphasis on integrated development in terms of regional groups as a means to
distribute resources more equally among all provinces. In formulating the tourism strategy of
provincial groups, the focus is on a collaborative approach, notably by creating a distinct brand
for each cluster as a selling point and fostering mutual capacity building. This involves utilizing
resource integration principles and prioritizing according to genuine spatial potential. Connecting
tourist routes within and between clusters facilitates the distribution of tourism products to
community groups in various provinces as comprehensively as possible.

For this research, the researcher selects a group of tourists to develop an integrated
tourism model towards sustainability, in line with the strategic thrust of the 12th Economic
Development Plan on enhancing the competitiveness of service and tourism businesses that have
the potential to grow and support the manufacturing sector. The aim is to achieve balance and
sustainability in tourism industry development while considering the ecosystem's carrying capacity
and the area's potential. This involves leveraging ecosystem potential and community
participation to develop and adapt local businesses and living conditions in alignment. Spencer
(1985) proposed a social development framework whereby small social systems combine to form
a larger society, leading to social change (organic) and the dissemination of knowledge and ideas
within society (saprogenic). Spencer (1985, pp. 129-132) underscores the significance of evolving
society from simple to complex, encompassing three key aspects: a system of rules and
regulations, administrative management, and resource distribution, whose development becomes

increasingly complex over time. Considering the factors that make Mae Hong Son province an
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attractive destination, it is evident that the province possesses exceptional area potential.
However, both Thai and foreign tourists are not aware of the walking street tourist attractions,
despite Mae Hong Son Province being well-prepared in every aspect (Ussana Chaengruangthong,
2010). Hence, to establish a walking street tourism model, comprehensive knowledge and
understanding of marketing, including products, prices, distribution locations, and promotion, are
essential. These factors represent the existing potential of Mae Hong Son province to develop
into a form of tourism that can generate income for goods and services sellers, promote local
products, create employment opportunities, and establish walking street tourist attractions that
encourage repeat visits. To achieve this, continuous development efforts are necessary to cater
to both Thai and foreign tourists' needs, making walking street tourism a sustainable and valuable
attraction for the community and the nation's future. To facilitate understanding consistent with

the research, definitions of research terms have been provided.

Research Objectives

1. To ascertain the suitable format for walking street tourist attractions.

2. To examine the marketing mix prerequisites of tourists for walking street tourist
attractions.

3. To obtain guidelines for the development of walking street tourist attractions.

4. To employ the study findings as a framework for establishing the pattern of walking

street tourism, thereby fostering sustainable tourism.

Literature

1) Perception Concept

Perception occurs when external stimuli (information inputs) traverse the senses
(exposure stage) and are subsequently transmitted, or when the stimulus impinges on the senses
and is conveyed to the brain (attention stage), initiating a process of understanding the meaning

(comprehension stage). Consequently, it is regarded as a complete perception process. The

2M5E15IVINTITUD SN

Y 11 aduii 1 unsrau - Sunay 2567

96




perception process embodies a psychological and behavioral state, manifesting knowledge and
understanding through the sensations that arise in an individual's mind via the senses. In other
words, perception is a psychological element that influences an individual's attitude and behavior.
The capacity to perceive various aspects of the environment hinges on an individual's inherent
abilities and learning derived from experience. Perception also entails choice and intentionality.
Factors influencing an individual's perception encompass intensity, size, contrast, and movement.
The perception an individual forms is intertwined with their personal interests and values. When
an individual harbors the intent to perceive a stimulus, it is followed by readiness for action or
behavior (Mowen and Minor, 2001, p. 63).

2) Attitude Concept

Attitude, in essence, represents a conglomeration or arrangement of beliefs that arise from
the perception of specific objects or situations. The amalgamation of these beliefs determines an
individual's inclination towards satisfaction or dissatisfaction. The nature of attitude encompasses
two primary characteristics: satisfaction, derived from the perception of the individual, which
manifests as a positive attitude, and dissatisfaction, expressed in the form of a negative attitude
(Rokeach, 1970).

Psycholosgists have delineated the components of attitude into three distinct concepts as
follows (Praphapen Suwan, 1993; Krech, 1962; Rosenberg & Havland, 1960):

1. Knowledge Component: This includes knowledge, beliefs, and ideas, along with an
individual's opinions arising from perception.

2. Affective Component: This component encompasses both positive and negative
emotions, representing the emotional state that ensues after perception.

3. Behavioral Component: This pertains to an individual's tendency or readiness to engage
in behavior subsequent to awareness, or the inclination to behave in a particular direction.

These components of attitude can be succinctly summarized into three parts: the
knowledge component, the affective component, and the behavioral component, all of which

are interrelated. The cognitive component serves as the foundation of an individual's attitude,
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shaping their emotional responses, which are then expressed as satisfaction or dissatisfaction,
liking or disliking, and so forth. These emotional responses significantly influence an individual's
expressions or behaviors. In other words, attitude determines how individuals behave; when
individuals possess a certain attitude, they are inclined to exhibit corresponding behaviors.

3) Kano Model Analysis

The study of customer needs aids in comprehending customer requirements thoroughly.
The Kano model, devised by Dr. Noriyaki Kano, a Japanese quality expert (Kano, 1984), facilitates
this understanding. The rationale behind the application of the Kano model in product design
and development lies in the strong correlation between customer satisfaction and a product's
ability to fulfill customer needs, thereby maximizing satisfaction while minimizing defects that
could lead to customer dissatisfaction. Collectively referred to as the product's quality, the
challenge arises from the multifaceted nature of customer behavior and product expectations,
characterized by numerous forms, facets, and variables that evolve rapidly over time. This
complexity underscores the difficulty of analysis, a challenge that the Kano model seeks to

address, as illustrated in Figure 1.

Customor satisfiod

A
One-dimensional
requirements
Delighter - articulated
-spaecifie dhh
-notexpressed :m::::l
-customer tailored
-cause *M//A
-~ L
Requiremem Require mert
not fulfiled fulilied
Must-be requirements
- implied
- selfevident
- on'b“ expressed
. - obvious
Satisfiers
] Dissatisfies
Customor diss atis fied

Figure 1 Kano’s model

Berger. 1993. Kano’s Methods for Understanding Customer- defined Quality
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From the Kano model, which is divided into three levels—dissatisfiers, satisfiers, and
delighters — designers and developers must aim to identify elements that impress customers or
bring them surprise, thus creating standout features that make products appealing to customers
and consequently leading to increased sales and customer numbers. However, the foundational
capabilities of the product must precede other aspects until customers perceive them as standard
or essential.

The Kano Model analysis process comprises three steps as follows:

1) Classification of Customer Needs: This step commences with the identification of
customer requests, often referred to as the "Voice of Customer," which typically represents
discernible customer needs expressed verbally. These needs may vary in clarity and vocabulary
usage, leading to a somewhat disorganized and mixed dataset. Additionally, the obtained
information may encompass customer complaints, which are valuable for informing product
design and development. The collection of customer complaints can be facilitated through
various means, including direct inquiries, questionnaires, team brainstorming sessions, and direct
product usage observations. Collaboration among multiple departments, such as design, product
research and development, and marketing, may be necessary to collect data effectively, with
potential involvement from an engineering department if the product requires technical expertise.

2) Development of a Kano Questionnaire: Once customer claims are identified, the
development team must categorize them into relevant sections based on the Kano Model's three-
part product quality division. Subsequently, questions are formulated to address these key

characteristics, as illustrated in Table 1.
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Table 1 Positive and Negative Questions of Kano Model.

Functional (Functional) Derived from Answer

the Questionnaire

If the product possesses this feature, how 1.) Like

do you feel?
2.) Must be

(Positive Question)
3.) Neutral
4.) Live with

5.) Dislike

If the product lacks this feature, how do 1.) Like

you feel?
2.) Must be
(Negative Question)
3.) Neutral
4.) Live with
5.) Dislike

Once the responses are obtained, the subsequent step involves amalgamating the
answers from both questions in accordance with Kano's evaluation table depicted in Table 2, with
the y-axis representing the responses from the positive side and the x-axis representing the

responses from the negative side.
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Table 2 Evaluation of the Kano Model.

Customer Dysfunctional (negative question)

Requirements
1) like  2) must be 3)neutral  4) live with 5) dislike

1) like Q A A A O

Functional 2) must be R I I I M
(Positive 3)neutral R I I | M

Question) Mlive with R I I | M
5)dislike R R R R Q

Note:
A (Attractive) denotes that this feature attracts customers.
O (One-dimensional) signifies that this attribute lies in the realm that satisfies customers.

M (Must-be) indicates that this functionality is essential for the product.

Q (Questionable) suggests that this feature necessitates considerable attention as it resides in an area of dissatisfaction.

R (Reverse) implies that this feature is unnecessary and requires improvement.

I (Indifferent) denotes that this attribute elicits no discernible difference in customer sentiments.

Suppose the responses obtained from the questions in Table 1, for both positive and
negative questions, result in a positive response (Positive Question), where the customer indicates
a preference (Like), and a negative response (Negative Question), where the customer expresses
indifference (Neutral). The outcomes in Table 2 indicate A, signifying that this requirement is a
feature that appeals to customers.

3) Evaluation and Interpretation

Upon receiving the interpreted results in step 2, they will be utilized to assess the needs
of all customers, evaluated based on the frequency of customer responses, as illustrated in Table

3.
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Table 3 Examples of Evaluation Results for Product Demand

Product Demand A o) M I R Q Total Classification
Product Feature 1 7 323 493 0.5 03 15 100% M
Product Feature 2 104 451 305 115 12 12 100% (@)
Product Feature 3 63.8 216 2.9 8.5 0.7 25 100% A

From Table 3, it is evident that the demand for product feature 1 corresponds to M
(49.3%), indicating that this function is indispensable for the product. Feature 2 is denoted as O
(45.1%), suggesting that this attribute lies in the realm that satisfies customers. Feature 3 is
represented as A (63.8%), signifying that this characteristic appeals to customers.

The M>0O>A>| evaluation rule is employed when the demand for a product yields a
challenging or ambiguous outcome. Utilizing the M>O>A>| rule for evaluation proves highly
beneficial. The initial focus should be on addressing the most essential need, denoted by M,
implying that this function is indispensable for the product to prevent customer dissatisfaction.
Subsequently, attention should be directed towards improving the subsequent parts in the order
of O, A, and |, respectively. This approach aims to mitigate dissatisfaction while striving to enhance
customer satisfaction, ultimately leading to customer happiness. Generally, if a product can evoke
happiness among customers through 2-3 factors, it signifies successful product improvement to a
certain extent.

Calculation of the Customer Satisfaction Coefficient involves determining the level of
customer satisfaction or dissatisfaction, which is crucial for gauging customer satisfaction per
product. Since product evaluation results may vary across different market segments, averaging
the impact on customers proves beneficial for comprehensive analysis. The equation for

calculating the average level of customer satisfaction is as follows (Sauerwein E., 1997):
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Satisfaction value = (A+O)/(A+O+M+1)
Dissatisfaction value = (O+M)/((A+O+M+1)x(-1))

The satisfaction value ranges between 0 and 1, with a value close to 1 indicating high
customer satisfaction. Conversely, the dissatisfaction value ranges between 0 and -1, with a
value close to -1 indicating significant dissatisfaction.

Table 4 Examples of Satisfaction and Dissatisfaction Coefficients Evaluation

Dissatisfaction Value
Satisfaction Value

Product Demand A o) M (O+M)/ ((A+O+M+1) x (-
(A+0)/ (A+O+M+1)
1))
AnidNYaIET 1 7323 493 05 0.40 -0.83
AT 2 104 451 305 115 0.57 0.78
AnudN LT 3 638 216 29 85 0.89 -0.25

From Table 4, it can be elucidated that on the negative side, the absence of product
feature 1 would significantly contribute to customer dissatisfaction, registering a level of -0.83.
Conversely, on the positive side, feature 1 only marginally impacts satisfaction, registering a level
of 0.4.

4) Business Concepts in the Marketing Mix

McCarthy and Perreault (1996) outlined the 4 Ps of the marketing mix, comprising product
(Product), price (Price), place or distribution channel (Place), and sales promotion (Promotion). All
four Ps are indispensable for planning the marketing mix (Marketing Mix); however, some may
hold greater importance than others. As the adage goes, there is no singular element that reigns
supreme. When developing the marketing mix, the decision-making process regarding various
factors remains similar. It is emphasized that all these factors are crucial. Upon broader

consideration of the marketing mix, it becomes evident that the product itself serves to gratify
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the target customers, while channels are established to position products in accessible locations

for customers. Sales promotions are employed to engage with target customers, and products

are designed and priced based on consumer purchasing behavior or the perceived value of

existing products.

Table 5 Organizational Decision-Making Strategies Utilizing the 4 Ps

Product Price

Place of Distribution = Promotional Marketing

Product Appearance  Objectives

Service Flexibility
Highlights Level

Quality Level Product Turnover
Accessories Product Cycle
Installation Region
Instructions Price Reduction
Warranty Budget

Type of Product
Packaging

Brand

Objectives

Channel Type

Market Penetration Objectives

Types of Integration of Promotion

Intermediaries
Seller (Type, Quantity

Location Type for Selection, Training,
Warehouse Motivation)

Preparation
Advertising (Goals, Media

Transportation and Type, Types of
Storage Advertising)
Service Level Promotional Events

Procurement Channels Print Media

Management

Channels

Basic Marketing: A Global Managerial Approach (p. 46, 12th ed.), by E. J. McCarthy and W. D. Perreault, Jr., 1996, Chicago: Irwin.

Creating satisfaction for target customers and consumers can be achieved through various

means. For instance, products can be offered in diverse sizes, shapes, and quality levels, and

2156159BIN15UBIMATY 104

Y 11 aduii 1 unsrau - Sunay 2567




service levels can be adjusted accordingly. Packaging can vary in size, color, and materials, while
product branding and warranty terms can also be customized. Additionally, advertising and public
relations strategies, such as those through newspapers, magazines, radio, television, and
billboards, can be tailored to suit the company's objectives. Manufacturers or distributors may
consider adjusting product prices based on various factors, providing strong support for the
organization in decision-making processes related to marketing promotions, by leveraging the
marketing mix concept within their organization.

5) Sustainable Tourism

Sustainable tourism entails focusing on the entire tourism industry and adjusting
management practices to align with emerging global trends, transitioning from a consumerist
society to an era emphasizing social supremacy. The scope of sustainable development
encompasses every aspect of tourism, emphasizing that all tourism development efforts must
prioritize sustainability. Consequently, sustainable development is characterized by its integrated
and holistic nature, where all relevant elements must be coordinated and balanced to align
human activities with the laws of nature. Instilling environmental awareness among citizens serves
as the foundation for conserving natural resources and the environment, which is highly beneficial
for tourism in the long run. Environmental consciousness ensures that tourism resources remain
intact over time, facilitating sustainable tourism activities where visitors continue to visit regularly,
and resources maintain their attractiveness without depletion. Sustainable tourism necessitates
responding to tourists' and local stakeholders' needs within the capacity of nature to support
them, while also ensuring the participation of communities, customs, and traditions in the tourism
process. Moreover, equitable distribution of benefits arising from tourism among all segments of
society is crucial, along with managing resources to meet economic, societal, and environmental
needs while preserving the cultural and ecological identity of localities. Sustainable management
practices aim to minimize or eliminate adverse impacts on the natural environment, society, and

culture, thereby upholding the sustainability of tourism. (Bramwell, B., & Lane, B., 2013)
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Methodology

1) Population and Sampling Area

The population consisted of 3,074,245 Thai and foreign tourists who visited Mae Hong Son
Province (Tourism Authority of Thailand, 2018). The sampling area comprised Thanalai Road,
located at the end of Mae Hong Son city center, Mueang Mae Hong Son District, Mae Hong Son
Province.

2) Sample Group

A quantitative method was employed for sample selection, specifically utilizing Yamane's
formula to determine the minimum sample size (Yamane, 1967). The sample size was set at 400,
consisting of an equal distribution of Thai and foreign tourists, with each group comprising 50
percent. This resulted in a sample group of 200 Thai tourists and 200 foreign tourists.

3) Research Tools

Quantitative data collection was conducted through questionnaires in both Thai and
English languages. The questionnaire collection spanned a period of 2 months, from October to
November 2012, and was designed based on the research objectives and conceptual framework.
The questionnaire comprised three parts:

Part 1: General information of Thai and foreign respondents, including gender, age,
and average monthly income in USD.

Part 2: Data on the marketing mix needs of Thai and foreign tourists for walking
streets, assessed using a 5-level scale ranging from 1 (lowest level of opinion) to 5 (highest level
of opinion). Interpretation criteria for the average score were set, with scores ranging from 1.00 to
1.80 indicating the least level of agreement, and scores from 4.21 to 5.00 indicating the highest
level of agreement.

Part 3: Information about the style and product quality needs of Thai and foreign
tourists on walking streets, based on the Cano Model concept. The questionnaire utilized a rating

scale with responses ranging from 1 (lowest level of opinion) to 5 (highest level of opinion).
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Interpretation criteria for the average score were established, with scores from 1.00 to 1.80
indicating a dislike, and scores from 4.21 to 5.00 indicating a preference or liking.

4) Data Analysis Methods

Descriptive statistics were employed for quantitative analysis, involving the determination
of frequency, percentage, and standard deviation. Statistical tests including t-Tests, One-Way
ANOVAs, and Canomodel analysis techniques were utilized to examine differences. These
methods were applied in line with the research concept to address the specific aims, drawing
upon relevant concepts and theories.

5) Research Hypothesis

It is hypothesized that there are variations in the general characteristics of Thai and foreign
tourists, categorized based on personal attributes such as gender, age, educational level,
occupation, and income. Additionally, distinct needs are expected to exist regarding the marketing

mix for walking street tourism.

Research Results

The study investigated the appropriate marketing format for the Mae Hong Son Walking
Street tourist attraction. Among foreign tourist respondents, 45.00% were male and 55.00% were
female. The age distribution was as follows: 51 years and over (35.00%), 21-35 years (28.00%),
and not more than 20 years (20.00%). Regarding education level, 32.00% had completed
secondary education or equivalent, 28.00% had a bachelor's degree or equivalent, and 26.00%
had primary school education or lower. Occupations included private company employees
(28.00%), government employees/state enterprise employees (24.00%), and private
businesses/trading (18.00%). In terms of average monthly income, 30.00% earned between
60,001-90,000 baht, 28.00% earned less than 30,000 baht, and 14.00% earned between 30,001-
60,000 baht. For Thai tourists, 42.00% were male and 58.00% were female. The age distribution
was 21-35 years (48.00%), not more than 20 years (21.00%), and 51 years and over (19.00%).
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Regarding education, 42.00% had a bachelor's degree or equivalent, 30.00% had completed
secondary education or equivalent, and 18.00% had primary school education or lower.
Occupations included private company employees (29.00%), government service/state enterprise
employees (20.00%), and private businesses/trading (15.00%). In terms of average monthly
income, 45.00% earned less than 30,000 baht, 21.00% earned between 30,001-60,000 baht, and
10.00% earned over 90,001 baht.

The marketing mix needs of Thai and foreign tourists towards the Walking Street were
analyzed. Product-related findings indicated a preference for high-quality products with local
cultural themes and recognizable brands. Price-wise, negotiability and price appropriateness to
product quality were valued. Regarding location and distribution channels, clear product
classification, interesting store layout, and convenient product selection were important. In terms
of marketing promotion, discounts for bulk purchases, product advice from sellers, and free gifts
were appreciated.

The demand for style and product quality of Thai and foreign tourists on the Walking
Street, based on the Kano model, was assessed. The requirements for the form and quality of
the pedestrian street products were identified as a tourist attraction and safety, classified as "must-
be" (M) by 40.00% of respondents. Additionally, the need for an interesting and beautiful tourist
attraction was identified as "questionable" (Q) by 34.00% of respondents. Travel program details,
suitable prices, and knowledge about tourist attractions were classified as "attractive" (A) needs.
Conversely, information about travel locations and vehicles and the convenience of contacting
them were classified as "indifferent” (1) needs.

When classifying the needs of Thai and foreign tourists, the product demand is evaluated
using the M>0O>A>| evaluation rule. In cases where the product demand has difficult or unclear
results, the application of the rule to evaluate M>O>A>l is very useful. The first need to improve
or make the first part of the product that has a strong impact on the feelings of tourists is the
type M demand, which is the style and product quality of the pedestrian street that tourists want,

and is a required function for the product. To prevent dissatisfaction with walking street products,
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it is considered the most important and must be improved quickly. Followed by the second,
third, and fourth parts, which are needs of type O, A, and |, respectively, when dissatisfaction is
reduced. You must find the needs that will satisfy Thai and foreign tourists until it impresses the
tourists who come to visit the walking street and makes them want to come back to visit in the
future. Normally, if a product can make consumers have a good feeling about the product at an
impressive level of 2-3 factors, it is considered that product improvement can be carried out well
to a certain extent.

Needs that can satisfy tourists include:

1.) They should know information about tourist attractions.
2.) Tourist attractions must be safe.

3.) The travel program should be scheduled in advance.
4.) You should know the budget for travel expenses.

5.) Tourist attractions must be interesting and beautiful.

This need can be used to develop products that can better meet the needs of tourists
and create more satisfaction for tourists who come to visit the walking street. Evaluating the
coefficient of satisfaction level of Thai and foreign tourists (Customer Satisfaction Coefficient), it
was found that the demand for products with the highest satisfaction values in 3 orders is that
the travel program should be determined in advance, equal to 0.68, followed by organizing travel
activities at various festivals, causing a desire to travel, equal to 0.62. You should know information
about tourist attractions and prices must be appropriate for the products and services, equal to
0.57. Testing the relationship of general characteristics of Thai and foreign tourists, which are
different and classified according to personal characteristics including gender, age, educational
level, occupation, and income, showed no difference in the demand for the marketing mix for

walking street tourism at the significance level of 0.05.
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Summary and Discussion of Results

General information about foreign tourist respondents reveals that most are female, aged
51 years and over, with a secondary education level or equivalent (Vocational
Certificate/Diploma), and work as employees of private companies. Their average monthly income
ranges from 60,001 to 90,000 baht. On the other hand, most Thai tourists are female, aged 21-35
years, with a bachelor's degree or equivalent, employed by private companies, and have an
income ranging from 30,001 to 60,000 baht. The demand for the marketing mix of both Thai and
foreign tourists for the walking street is at a high level, encompassing products, prices, locations
and distribution channels, and marketing promotion. The most desired aspect among Thai and
foreign tourists is pricing, with an emphasis on negotiation, comparing prices, and setting
appropriate prices based on product quality.

The significance of the marketing mix in the success model, as per the Cano Model, is
consistent with previous research. Ussana Chaengruangthong's (2010) study on the success factors
of Ratchadamnoen Walking Street in Mae Hong Son Province emphasized the importance of
factors such as people, products, process, distribution, price, physical evidence, and network.
Similarly, Umaporn Panya (2008) found high levels of importance attached to product, price,
distribution channels, and marketing promotion among foreign tourists towards souvenir products
on Mae Hong Son Walking Street.

Furthermore, the demand for the style and quality of products on the walking street,
based on the Kano Model concept, indicates that both Thai and foreign tourists highly prioritize
aspects such as predetermined travel programs, suitable pricing, and activities during festivals,
which stimulate the desire to travel. This aligns with Watchareewan Sasiphalin's (2006) findings on
the positive outcomes of walking street activities in Mae Hong Son Province, encompassing
economic, social, cultural, and environmental dimensions.

The necessity of ensuring that tourist attractions are interesting and beautiful is highlighted,
as it directly influences tourist satisfaction. This finding resonates with Thanyakarn Wattananon's

(2004) evaluation of the Mae Hong Son Walking Street Project, which identified several challenges
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to be addressed, including inadequate service spirit among staff, insufficient public transportation,
parking space, waste management facilities, and basic amenities.

The evaluation of the Satisfaction Coefficient of Thai and foreign tourists underscores the
importance of meeting their needs for products with satisfaction values, such as predetermined
travel programs, activities during festivals, and knowledge about travel expenses. This echoes the
findings of Rawiwan Olanratmanee and colleagues (2004), emphasizing the economic, social, and
environmental dimensions of Mae Hong Son Walking Street's impact and the need for continuous

improvement to enhance overall visitor experience and sustainability.

Suggestions

To ensure the sustainability of walking street tourism management, the following strategies
are recommended:

1.) Organize walking street activities with transparent management and established rules
and regulations that are universally accepted and enforced. Implement periodic changes in
management to prevent the consolidation of power.

2.) Develop a sustainable walking street tourism model by promoting diverse forms of
walking street activities. Identify unique features or highlights of the walking street and cultivate
a distinct ambiance, whether in terms of infrastructure, such as signage and architectural styles,
or through unique products and services, to differentiate it from other tourist attractions.

3.) Explore opportunities to expand the market and increase revenue, particularly within
the domestic market. Enhance the marketing network to encompass both domestic and foreign
markets in neighboring regions.

Creating a marketing model suitable for Mae Hong Son Walking Street tourist attractions
requires attention to the following aspects to ensure sustainability and enhance tourist

satisfaction:
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1.) Ensure that the walking street serves as a tourist attraction and prioritizes safety
measures.

2.) Schedule travel programs in advance to provide visitors with structured and organized
experiences.

3.) Price products and services appropriately to reflect their value and affordability.

4.) Organize travel-related activities during various festivals, with an emphasis on
showcasing local culture and traditions.

5.) Feature local products within the walking street to promote local businesses and

preserve cultural authenticity.
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Abstract

The objective of this study was to investigate community residents' perspectives on the village
development project aligned with the Sufficiency Economy Philosophy in Doi Saket District, Chiang Mai
Province. Additionally, it aimed to compare these perspectives among community residents regarding
village development projects guided by the Sufficiency Economy Philosophy. The study population
consisted of communities with voting rights residing in Doi Saket District, Chiang Mai Province. Data
collection involved administering a questionnaire to 400 individuals. Statistical analysis encompassed
frequency distributions, percentages, means, and standard deviations. Hypothesis testing will employ t-
test statistics and One Way Analysis of Variance, with a significance level set at 0.05. The majority of
respondents were female and aged between 20 and 30 years. Among them, 166 had completed their
education at the primary school level. Most earned a living from agricultural occupations, with an annual
income exceeding 200,001 baht. Regarding the duration of community participation, most respondents
had lived in the community for less than 10 years, although many had resided there for over 25 years.
Their attitudes towards the village development project based on the philosophy of a sufficient economy
were generally at a medium to high level (mean = 3.75) across all factors. The comparative analysis of
attitudes towards village development based on the sufficiency economy, through hypothesis testing,
revealed that villagers in the province, despite differing personal factors such as gender, age, education
level, residential area, and duration of commmunity participation, exhibited similar attitudes towards village
development based on the sufficiency economy. However, significant differences in attitudes based on

occupational distinctions were observed, with statistical significance at the 0.05 level.

Keywords: Community Attitudes, Philosophy of Sufficiency Economy, Chiang Mai
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Abstract

The research entitled “Study of the Responsibility and the Satisfaction of Students using the
“Flipped Classroom” in the Subject of English for Global Communication” aimed to 1) study the
responsibility in English Subject learning between Flipped Classroom and non-Flipped Classroom and
2) study the satisfaction of students to the Flipped Classroom as a learning management in English
Subject learning. The samples group was the 96 students enrolled in English for Global
Communication Subject, General Education program, Valaya Alongkorn Rajabhat University under the
Royal Patronage, Pathum Thani, Thailand, in the second semester of academic year 2022 by
purposively selected. The tools used in this research were: the “Project Evaluation” form, and the
online questionnaire which was in the title of “Satisfaction of Students to the Flipped Classroom”.
The statistics used in this research was Percentage, Mean, Standard Deviation and t-test for dependent
samples. It was found that 1) the responsibility score in English subject learning of students in Flipped
Classroom was higher than the non-Flipped Classroom with reliability value at 0.05 in both separate
and whole aspects, and 2) the satisfaction of students to the Flipped Classroom as a learning

management of English subject was at the highest level in both separate and whole aspects.

Keywords: Flipped classroom, English subject, Responsibility
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Introduction

In the past ten years, most problems of learning management in Thailand are due to many
teachers focus on entering knowledge into learner. Then, the acquired knowledge is used only in
examinations and evaluation. As a consequence, the student's thinking skills resulting from such
knowledge acquisition does not reach a high-level thinking skill. Thus, the students cannot think,
analyze, synthesize and evaluate data by themselves. According to the problem of Thai education
and the rapid change of the 21st century in the world, Thai educational circles need to be
developed in learning management. After that, the learners could think, analyze, and reflect
reasonably on the basis of their thinking as the intellectual or "critical thinking". (Atchara, 2008) In
addition, they can work complex effectively and there will be leading to further prosperity of the

nation.

The word "(self-)responsibility" refers to the concept of being accountable as an individual
or group for actions that have already been taken or will be taken in the future (Maier, 2019).
Numerous features, including the distinction between an individual and a communal perspective,
as well as references to both the past and the future in terms of plans of action, may be found
in this brief definition. It is clear that accountability refers to both actions and planning for actions.
However, the actor's accountability can only be based on successfully completing the criteria
stated for the task, whether those criteria were defined beforehand or were developed as the
actor was acting or planned to act. Additionally, the cases of individual and collective actors may
differ in terms of this normative dimension. These observations already highlight how intricate the

idea of responsibility is.

One teaching method promoting in responsibility of students is “flipped classroom.” This
method, the things which are normally done in class and as homework will be switched or flipped
(Clyde & Nancy, 2013). The students should read material and view videos before coming to class

and then engage in class in active learning, by using case studies, games, simulations, or
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experiments, instead of listening to a lecture. Going home then do the work on a set of assigned

problems.

Research Objectives and Conceptual Framework

The conceptual framework of the objectives of this research was shown as figure 1.

Flipped Classroom

in English for Global Communication Subject

\

1. Responsibility of students

2. Satisfaction of students

Figure 1 Conceptual framework of this research

Kathleen Fulton (2012) listed the advantages of the flipped classroom as the following
seven points : 1) students move at their own pace, 2) doing homework in class gives teachers
better insight into student difficulties and learning styles, 3) teachers can more easily customize
and update the curriculum and then provide it to students, 4) classroom time can be used more
effectively and creatively, 5) teachers using the method report seeing increased levels of student
achievement, interest, and engagement, 6) learning theory supports the new approaches, and 7)
the use of technology is flexible and appropriate for “The 21°' century learing.”

According to the problem of learning management and concept of responsibility
mentioned above, Flipped Classroom Management, is an ideal choice for students in higher
education. In addition, learning managers need to help develop the potential of students in higher

education as maximum as they can; they also need to encourage students to develop naturally
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to the full potential. (Academic Bureau, 2014). The instructor plays a role as the only sparkler,
adviser, or consultant and let students practice in groups: planning to work, process of
communication, and presentation in various forms (Office of the National Primary Education
Commission, 1998). Flipped classroom also corresponds to the concept of General Education in
Valaya Rajabhat University under the Royal Patronage, Pathum Thani. that focus in active learning
or learning by doing. Especially in the English for Global Communication Subject, which is aimed
to encourage and develop learners to have skills of global communication by self-responsibility.
Then it will lead to the right solution, can be applied to use in daily life and can also live in many
cultures. The communication activities can transform the modern children in Thai society into a
continuous and sustainable learning culture which is called "Lifelong education" (Ladda &

Angkana, 2010).

Methodology

96 students enrolled in English for Global Communication, General Education program,
Valaya Alongkorn Rajabhat University under the Royal Patronage, Pathum Thani, Thailand, in the
second semester of academic year 2022 by purposively selected. The Pre-experimental Design
was used to compare responsibility in the learning, and then satisfaction was assessd of the

learning method.
Variables:
Independent variable: “Flipped Classroom” as a learning management

Dependent variables: Responsibility and satisfaction to the Flipped Classroom
Research tools were divided into two types: tools used in experiments: Plan of Flipped Classroom
learning management and the tools used for data collection and evaluation: 2 data collection
tools were created; 1) Project evaluation form which the researcher set the Rubric Score
evaluation criteria to assess the responsibility of students for the project assignment. There were

three aspects of evaluation: respect for variation in the team, flexibility and enthusiasm for team
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support, and the responsibility to work with others. 2) Online questionnaire on students'
satisfaction toward Flipped Classroom learning management. The internal assessment is divided
into two aspects of satisfaction: quality of learning management of teachers and the support of
learning facilities in the classroom. After that, researcher had made agreements with students
before learning management about how to behave while organizing Flipped classroom learning
activities. Then, the learning management was followed the research plan. During the last week
of semester, researcher evaluated the responsibility of students for the project assignment which
was three aspects of evaluation: respect for variation in the team, flexibility and enthusiasm for
team support, and the responsibility to work with others. Lastly, the online questionnaire was
used to assess the students' satisfaction toward Flipped Classroom learning management. The
analysis of Responsibility Skill by using the scores from the Project evaluation form was analyzed
the percentage and compared with the 80 percentage criteria. The student satisfaction data
toward “Flipped classroom” learning management were analyzed by using the scores from the
online questionnaire to be the mean and standard deviation, both of individual and overall

aspects.

Findings
Results of responsibility skill using Project Evaluation form during the last week of Flipped

classroom management are shown in Table 1.
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Table 1 Students’ responsibility by using Project evaluation form

Criteria Score = S.D. No. of Passed

Respect for 10 9.00 0.48 96

variation in team

Flexibility and enthusiasm for 10 8.50 0.64 86

team support

Responsibility to work with others 10 8.70 0.57 86

Percentage 100 87.33 - 94.44

* Reliability > .05

According to Table 2, it was shown the scores of 96 students (sample groups) that were
evaluated responsibility skill by using project evaluation form after learning in Flipped classroom.
The total score was 26.20. The total score was passed 80 percent criteria, which is 24 scores. The
highest score was 28 and the lowest score was 21. The average score was 87.33 percent. 94.44
percent of the students passed the 80 percent criteria.

Results of satisfaction of students toward “Flipped classroom” learning management by

using the online questionnaire were shown in Table 2.

Table 2 Satisfaction of students toward Flipped classroom learning management

Aspect = S.D. level
Teacher 4.70 0.56 highest
Facilities 4.59 0.68 highest
Both aspect 4.65 0.62 highest

* Reliability > .01
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According to Table 2; it was shown that the average satisfaction of students in overall was
at the highest level (= 4.65, S.D. = 0.62), the satisfaction in teacher aspect was at the highest level
(= 4.70, S.D. = 0.56) and the satisfaction in facilities was also at the highest level (= 4.59, S.D. =
0.68).

Conclusion and Discussion

The research entitled “Comparison of the Responsibility and the Satisfaction of Students
using the “Flipped Classroom” in the Subject of English for Global Communication” was aimed
to 1) study the responsibility in English Subject learning between Flipped Classroom and non-
Flipped Classroom and 2) study the satisfaction of students to the Flipped Classroom as a learning
management in English Subject learning. The samples group was the 96 students enrolled in
English for Global Communication Subject, General Education program, Valaya Alongkorn Rajabhat
University under the Royal Patronage, Pathum Thani, Thailand, in the second semester of
academic year 2022 by purposively selected. The tools used in this research were: the “Project
Evaluation” form, and the online questionnaire which was in the title of “Satisfaction of Students
to the Flipped Classroom”. The statistics used in this research was Percentage, Mean, Standard
Deviation and t-test for dependent samples. It was found that students pass 80 percent criteria
on responsibility in learning and 94.44 percent of students get passing scores. The satisfaction of
students toward teacher and facilities in Flipped Classroom learning management was average at
the highest level in both individual aspect and whole aspects.

Using Flipped classroom as a learning management could measure responsibility of
learning of students. The measurement was used the evaluation form which measured 3 aspects:
the average score of respect for variation in the team at 9.0, the average score of flexibility and
enthusiasm for team support at 8.5, and the average score of the responsibility to work with
others at 8.7. The average score of all 3 aspects was 87.33 percent, with 96 students enrolled.
About 94.44 percent of enrolled students passed the responsibility criteria. The results of this part

show that Flipped Classroom learning management can enhance the responsibility of the sample
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students. The manager learning as a researcher planned learning management that focused on
the learner to practice or simulate learning situations. Group working for doing the project such
as presentation and report the results of the project resulted in students had a better
understanding of the thinking and working processes with systematic. Students also practiced and
developed many skills needed to live in today's society, such as research skills, social skill and
interpersonal skills. The project then was successful and the students took responsibility, have
more self-confidence and self-esteem, could make better decisions and solve problems in
different situations. Because project-based learning is the basis of learning, it allows learners to
choose the subject or problem they want to study by themselves. They also chose how to
research and implement their own actions. This makes it possible for students to bring all the
knowledge they have gained in their daily life which corresponds to the study of Wilaiporn Promsri
(2008) that showed Project-Based Learning Management is the most important learner-centered
learning. It is a learning management that aimed to the learner to learn by themselves, could
analyze ideas reasonably and had critically and creatively thinking. This will help develop and
promote the learning process of learners by using scientific methods to seek knowledge based
on their interests, aptitudes and abilities.

According to the results of the online questionnaire, students were satisfied with the
Flipped Classroom learning management at the highest level, both overall aspects and in
individual aspect: teacher and facilities aspect of learning. In addition, students had an opinion
that Flipped classroom learning is not only the basis for students to practice in a real life but also
learn from various learning resources outside their classroom. Project preparation enables
students to work together, plan systematic, and divide of responsibilities. When problems or
obstacles arise during the preparation, it results in students keen to find answers, accept opinions
of others, and also practice social skills as well. In addition, when compared with the results of

PBL-based learning only in the learning management of the same subject, it was found that
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combined learning management between Flipped Classroom and PBL result more satisfactory of
students.

The results showed that students learn through student-centered activities, choose
projects based on issues or topics that interesting, then they would determine to find answers
and create their own knowledge. Accordance with Guzdial, referring in Sittipol Art-in & Theerachai
Nate-tanomsak (2011) that let students do project made their opportunity to enter the
investigation process. This is a process that requires advanced communication skills. Therefore,
project work is a good way to improve students' communication skills and it can also help to
bring out the potential that exists within the learners to effectively utilize it as well. As a result,
students gain knowledge and experience, be trained and developed communication skills, also
practiced research skills, group process skills, and social skills. Then, it could cause self-esteem
to students and result in post-study learning outcomes were significantly higher than pre-study.
Also, the students satisfied with Flipped classroom combined PBL at a good level. Accordance
with Wilaiporn Promsri (2008) and Suthini Rattanasri (2008) that when project-based learning is
effectively managed and the learner has achieved learning goals, the learner will have a minimum
level of satisfaction in learning management at a good level. Hence, the management of
communication skills of students using Flipped Classroom combined with project-based learning
in this subject. It also corresponds to student-centered education management that students can

use communication skills to contact others in global or social.

Recommendations

The recommendations of this study are 1) students should be educated on how to write
the project proposal and the project process before students work on the project to better
understand. Then, they can do the project and prepare the result to write a report efficiently. 2)
It should be a comparison study of only Flipped Classroom with control groups that using other
learning management to get the information leading to the development of effective learning

management. Moreover, there was a recommendation from a reviewer that there should be
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research and conclusions at the individual, organizational, and policy levels for clarity, including
the results, and then using them to develop this subject in General Education curriculum in the

future.
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