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Marketing Mix Factors Affecting Buying Behaviors of Shopee Application

Users in Khon Kaen Province
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Wiwatwong Bunnun “and Paphawin Patcharachotsuthi®
Abstract

The purpose of this research was to study marketing mix elements that
influence how Shopee application users behave when making purchases in the
province of Khon Kaen. Quota sampling and multiple regression analysis were used
to acquire the data. The results demonstrate that the price element (Price) has the
greatest impact. Following that, the factors of product (Product) and distribution
channel (Place), respectively, at the statistical significance level of 0.01, while the
factor of marketing promotion (Promotion) was insignificant at the statistical
significance level of 0.05 for the integrated marketing communication of Shopee

Application users in Khon Kaen.
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- AUYBININITINI MUY (Place) UYDULNY
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Wantun1siveg
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Aidelduuuaeuniulateita (Closed - End Questionnaire) laguszyinslu
FAPTAVDUBAY 91U 1,802,872 AU, NSUNISUNATEY NTENTIUMALNG (2563) ¥NNS
wuivdeyalaedenldisnisdunqudiegrsuulain (Quota Sampling) 91uau 400
A8ENg
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A13197 1 N1SUANUAITRYA

o Skewness Kurtosis
AALUT
Statistic Std. Error  Statistic Std. Error

Product -0.701 0.122 0.308 0.243
Price -0.987 0.122 -0.102 0.243
Place 0.698 0.122 -0.329 0.243
Promotion -0.804 0.122 -0.432 0.243
buying for goods and services -0.842 0.122 0.119 0.243
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INA13199 1 N15LANUAITRYA WU A1MIUL (Skewness) diAnsEnIN9 -0.987 g
0.698 wazA1AI1Ules (Kurtosis) HAN51319 -0.432 9 0.308 FailA1AI1ULY (Skewness
Coefficient) lalifiu + 3 uagAnmulas (Kurtosis Coefficient) HAlaifiu + 10 Uadliiiudn

ToyalN1THANWITLUUUNF (Normal Distribution) (Brown, 2015; Kline, 2015) {33834

aunsailuesizinneada Tudeusialy

M13199 2 ATIVABUAIANRIUYDITBYA

Factor Cronbach’s alpha
Product 0.820
Price 0.856
Place 0.788
Promotion 0.889
buying for goods and services 0.847

1NANTNA 2 ATIVHOUAIAIINTRIUVRITBYR WU ATUNEATU Wiy 0.820
ANUSIAT NNV 0.856 AMUTBINIINITIATINUIEYINAU 0.788 AMUALASUNITAANA LWINAU
0.889 LA¥NISTRAUAILALUSNNS WINAU 0.847 F9LAIUINNI1 0.7 (Stevens, 1992) Wangin
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AN5199 3 ANUELNUSYRIRILUTDATY

Correlations

AUy Product Price Place Promotion
Product 1
Price 0.653** 1
Place 0.773** 0.765** 1
Promotion 0.423** 0.530** 0.497** 1

v v

NUBLNR - ** NseiulydAynneadin 0.05
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avduRuSIzning 0.423 3 0.765 JefienlaiiAn = 0.80 (Stevens, 1992) wansin lilAntlgym

muUsBaseilanuduiusiug

M19197 4 NTIATILYINITOANDLLTINAN

Coefficients

Unstandardized Standardized
Model Coefficients Coefficients t Sig
B Std. Error Beta
1. (Constant) 0.69 0.056 1.227 0.221
Product 0.250 0.021 0.219 11.724 0.000***
Price 0.625 0.018 0.722 35.082 0.000***
Place 0.100 0.025 0.094 3.931 0.000%***
Promotion 0.160 0.012 0.018 1.263 0.207

R?=0.945, Adjust R%= 0.945, Durbin- Watson =2.024, F= 1698.835, Sig = 0.000

R > AseuiudAynneata 0.01

9INAN51971 4 wams’?meﬁmsamam%qwn@m (Multiple Regression Analysis)
nnsnadeuadudassveaninuaaImaieu (Autocorrelation) faan15RA1IAN
A" Durbin Watson #infu 2.024 fA1521319 1.50 — 2.50 Liindymanunaiaaiounes
#1uUs (Saunders et al, 2003; Song et al,, 2020) uagziilonnasualuiifod1fyves
WUUT1809628 F-test 911U 1698.835 fA1adAmn1eadia windu 0.000 wanaliiiiuin
LuuSaesiannsassutedatudiulszaumenisnannfiinasensge duduazusn1sves
dldueunaindu Shopee Tudwinveuunu lnedlA1 R2 winiu 0.945 wuin fudsdase 4 67
Usenauniy arunanda (Product) 1WAy 0.219 @a1us1A1 (Price) WA U 0.722
AULDINNAITINIINUNEY (Place) WU 0.094 uagaudsLETUN1TAaM (Promotion) LU
0.018 anmsneaeusansliiiuilasudndszaunisnisnainiiinadonsseduiuay
Uin1svesgldueunindy Shopee ludeninvouniu As Uaduaiundnsdiue (Product)
Yaduausia (Price) waztadoauaeinien1sdnd nuie (Place) a seduisdrAgynieana

0.01 d1udady Auduasunisnan (Promotion) liifinasen1sgeduauarusnisveeyly

woUndatuShopee lTudswinvounnu u seAutlydAen1sada 0.05
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