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Abstract

This research aims to a study of the history of Nam Prik Si Phakh
Community Enterprise Group; in developing packaging and designing a brand that
reflects local identity, as well as to study the level of consumer opinion about the
packaging and the brand to create marketing opportunities and add value to
community products of “Jay-Wi Nam Prik Si Phakh” in Phop-Phra District, Tak
Province. By using a research methodology that mix’s method approach between;
qualitative research by interviewing 5 stakeholders, consisting of community leaders,
community members, consumers, designers and marketing experts, and quantitative
research from a sample of 70 consumers, by a convenient random sampling method
was used. The tools used for data collection were interview forms and
questionnaires. The statistics used in the analysis were mean and standard deviation.
The results of the research found that; the appearance of the newly designed
packaging box can create a memorable and impressive to the consumer or the
audience as well, including the choice of color and the pattern design on the
packaging box is beautiful and suitable for the product. In terms of brand design;
colors, fonts, and pictures are beautiful, that represents to the type of product. The
development of packaging and brand design it will increase the market opportunity
by promoting the image of the product to be more valuable. In addition, beautiful

packaging and brand identity that can add value to the product in a sustainable way.
Keyword: Packaging, Brand, Nam Prik Si Phakh, Phop-Phra District, Tak Province
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