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ABSTRACT

The purpose of this research were to study the level of opinions of consumer
behavior and to compare decision behavior on buying fashion via marketing online in
Phitsanulok province. Questionnaires were used to collect data of 385 consumers
who had bought fashion via marketing online. The statistics used data analyses were
percentage, average, and standard deviation. For testing the hypothesis used
Independent Sample t-test and One-way ANOVA. The research found that 1)
Consumers have high level of opinions on fashion buying decision making behavior at
a high level which gave comments on the topic of seeing pictures and reading the
opinions of others, making the decision to buy products via online marketing first,
followed by making a purchase via online marketing because of the convenience and
fast to order and beautiful products that ultimately influence the purchase decision
through online marketing. 2) gender had effect on purchases but age, education,
occupation and monthly income had no effect on purchases, at the statistical

significant level of 0.05.
Keywords : Consumer behavior, Purchasing Decision, Fashion
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